
xi 
 

DAFTAR TABEL 

 

 

Tabel 1.1 Pra-Survei Promotional Activities di Hypermart MBG .............................. 14 

Tabel 1.2 Pra-Survei Store environment di Hypermart MBG ..................................... 16 

Tabel 1.3 Pra-Survei Impulsive Buying Tendency di Hypermart MBG ...................... 18 

Tabel 1.4 Pra-Survei Compulsive Buying di Hypermart MBG ................................... 19 

Tabel 2.1 Penelitian skripsi terdahulu ......................................................................... 33 

Tabel 2.2 Jurnal Nasional ............................................................................................ 39 

Tabel 2.3 Jurnal Internasional ..................................................................................... 45 

Tabel 3. 1 Operasional Variabel .................................................................................. 62 

Tabel 3. 2 Skala Pengukuran Likert ............................................................................ 63 

Tabel 3. 3 Parameter Pengukuran G-power ................................................................ 67 

Tabel 3. 4 Uji Validitas Pada Variabel Store Environment .......................................... 70 

Tabel 3. 5 Uji Validitas Pada Variabel Promotional Activities .................................... 70 

Tabel 3. 6 Uji Validitas Pada Variabel Impulsive Buying Tendency ............................ 70 

Tabel 3. 7 Uji Validitas Pada Variabel Compulsive Buying ......................................... 71 

Tabel 3. 8 Uji Reliabilitas Variabel ............................................................................. 72 

Tabel 3. 9 Kriteria Interpretasi Skor ............................................................................ 74 

Tabel 3. 10 Evaluation Threshold for Measurement Model ........................................ 80 

Tabel 3. 11 The Study Hypotheses ............................................................................... 83 

Tabel 4. 1 Jumlah Data Sebelum dan Sesudah Cleaning ............................................ 89 

Tabel 4. 2 Hasil Uji Multikolinearitas ......................................................................... 92 

Tabel 4. 3 Tanggapan Responden Mengenai Variabel Store Environment .................. 94 

Tabel 4. 4 Tanggapan Responden Mengenai Variabel Promotional Activities ............ 97 

Tabel 4. 5 Tanggapan Responden Mengenai Variabel Impulsive Buying Tendency .... 99 

Tabel 4. 6 Tanggapan Responden Mengenai Variabel Compulsive Buying .............. 103 

Tabel 4. 7 Convergen Validity ................................................................................... 107 



xii 
 

Tabel 4. 8 Discriminant Validity Cross Loading ....................................................... 108 

Tabel 4. 9 Uji Reliabilitas .......................................................................................... 109 

Tabel 4. 10 Nilai R-Square ........................................................................................ 110 

Tabel 4. 11 Nilai F-Square ........................................................................................ 111 

Tabel 4. 12 Nilai Predictive Relevance ..................................................................... 112 

Tabel 4. 13 Hasil Uji Hipotesis (Direct Effect) ......................................................... 122 

Tabel 4. 14 Hasil Uji Hipotesis (Indirect Effect) ....................................................... 122 

 

  


