
 
 

 
 

ABSTRACT 

This study is motivated by the financial literacy of generation Z and also the 

quality of life insurance products in Indonesia gender in influencing a person's 

interest in buying life insurance in Indonesia.  

 

This study uses a quantitative method with a descriptive relationship 

approach. Determination of the sample in this study was carried out by calculating 

using the Bernoulli formula, with a total of 384 respondents. The data analysis 

technique used is the Structural Equation Model - Partial Least Square (SEM-PLS).  

 

The results of the study show that financial literacy (X1) and product quality 

(X2) do not have a significant effect on buying interest (Y) where the p-values of 

both variables are <0.05. Other findings also state that Gender (Z) does not 

significantly moderate financial literacy and product quality. The conclusion of this 

study is that the factors that make generation Z interested in buying insurance 

products are influenced by their perceptions of financial literacy and product 

quality. More specifically, the perception of product quality factors has a significant 

and positive influence on generation Z's interest in buying life insurance products 

in Indonesia. The findings show that of the two variables, product quality can be 

the strongest predictor in predicting generation Z's interest in purchasing life 

insurance products. Financial literacy cannot significantly predict generation Z's 

interest in purchasing insurance products. 
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