DAFTAR PUSTAKA

Ajzen, |. (1988). Attitude, Personality, and Behavior. Milton Keynes: Open

University Press.

Alfanur, F., & Kadono. (2022). Analysis on E-Commerce Purchase Intention
and Decision in Java and Sumatra. International Conference on
Information Management and Technology (ICIMTech).

Alfanur, F., & Kadono (2022). The effects of gender and age on factor that
influence purchase intentions and behaviours of e-commerce
consumers in indonesia. Inderscience on International Journal of
Innovation and Learning, Vol. 31, no.4

Alwi, H. (2002). Kamus Besar Bahasa Indoensia (KBBI) Edisi Ketiga. Jakata:
Balai Pustaka

Arief, (2022). Survei Internet APJII 2022. https://survei.apjii.or.id/survei/

Bandura, A. (1977). Social Learning Theory. Prentice-Hall. Inc., New Jersey

Davis, F. D. (1989). Preceived Usefull, Preceived Ease of Use, and User
Acceptance of Information Technology. MIS Quaterly, vol. 13, no.
3, pp- 319-340.

Davis, F. D., Bgozzi, R., & Warshaw, P. R. (1992). Extrinsic and Intrinsic
Motivation to Use Computer in the Workplacel. Journal of Applied
Social Psychology, vol. 22, no. 14, pp.1111-1132.

Davis, F. D. & Venkatesh, V. (2000). A theoretical extension of the technology
acceptance model: Four longitudinal field studies. Management
Studies, vol. 46, no.2, pp. 186-204.

Farooq et al., (2017). Acceptance and Use of Lecture Capture System (LCS) in
Executive Business Studies: Extending UTAUT-2. Emerald insight

Fishbein, M. & Ajzen, 1. (1975). Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research. Reading, MA: Addison-
Wesley

99



Gao, X., Shi, X., Guo, H., & Liu, Y. (2020). To buy or not buy food online: The
impact of the COVID-19 epidemic on the adoption of E-
Commerce in China. PloS one, 15(8), €0237900.

Hilal, A., & Varela-Neira, C. (2022). Understanding Consumer Adoption of
Mobile Banking: Extending the UTAUT2 model with Proactive
Personality. Sustainability, 14(22), 14708.

Herdani, Auliya, N. H., Andriani, H., Fardani, A R., Ustiawaty, J., Utami, E. F.,
Istigomah, R. R. (2020). Metode Penelitian Kualitatif & Kuantitatif
Book. CV. Pustaka Ilmu.

Moore, G. C. & Benbasat, 1. (1991). Development of an Instrument to Measure
the Preception of Adopting an Information Technology Innovation.
Information System Research, vol. 2, no. 3, pp. 192-222.

Nasir, M. (2013). Evaluasi Penerimaan Teknologi Informasi Mahasiswa di
Palembang Menggunakan Model UTAUT. SNATI, pp. 36-40.

Panorama. M. & Muhajirin. (2018). Pendekatan Praktis Metode Penelitian
Kualitatif dan Kuantitatif. Yogyakarta: Idea Press, 125.

Prasetio, A., & Nursandi, W. (2022). Analisis Minat Pengguna Layanan Online
Travel Agent (OTA) Pada Tiket.com di Indonesia Menggunakan
Model Pendekatan Modifikasi UTAUT 2. Jurnal Manajemen
dan Keuangan, 11(1), 36-54.

Qothrunnada, K. (2022). Jejak E-Commerce di Indonesia Waktu ke Waktu,
Berawal dari kaskus. Diambil kembali dari finance.detik.com:

https://finance.detik.com/berita-ekonomi-bisnis/d-6091087/jejak-e-

commerce-di-indonesia-waktu-ke-waktu-berawal-dari-kaskus
Ramadhayanti, A. (2023). Penggunaan fitur Live Streaming sebagai marketing
communication dan leadcustomer terhadap peningkatan
penjualan. Manajemen Dewantara, 7(1), 117-128.
Rogers, E. M. (1962). Diffusion and Innovation. The Free Press: New York.
Suhyar, S. V., & Pratminingsih, S. A. (2023). Pengaruh Live Streaming Dan
Trust Terhadap Impulsive Buying Dalam Pembelian Produk

100


https://finance.detik.com/berita-ekonomi-bisnis/d-6091087/jejak-e-

Skincare Skintific. Management Studies and
Entrepreneurship Journal (MSEJ), 4(2), 1427-1438.

Sujarweni, V. W. (2014). Metodelogi penelitian. Yogyakarta: Pustaka Baru
Perss.

Sujarweni, V. W. (2015). Metodologi Penelitian Bisnis & Ekonomi. Yogyakarta:
Pustaka Baru Press. cet. 1, hal 81-82.

Sun, Y., Shao, X., Li, X., Guo, Y., & Nie, K. (2020). A 2020 perspective on
“How Live Streaming influences purchase intentions in
social commerce: An IT affordance perspective”. Electronic
Commerce Research and Applications, 40, 100958.

Tantra, T., & Ariyanti, M. (2017). The Use of Modified Unified Theory of
Acceptance and Use of Technology 2 (UTAUT2) to Predict
Student Behavioral Intention in the use of Integrated Academic
Infromation System Mobile Application at Telkom University.
Advance in Social Science, Education and Humanities Research,
150, 96-101.

Taylor, S. & Todd, P. A. (1995). Understaing Information Technology Usage: A
Test of Competing Models. Information System Research, no. 6, pp.
144-176

Thompson, R. L., Higgins, C. A., &Howell, J. M. (1991). Personal Computing:
Toward a Conceptual Model of Utilization. MIS Quaterly, vol. 15,
no. 1, pp. 125-143.

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User
Acceptance of Information Technology: Toward a unified
view. MIS Quarterly, 425-478.

Venkatesh, V., Thong, J. Y., & Xu, X. (2012). Consumer Acceptance and Use of
Information Technology: Extending the Unified Theory of
Acceptance and Use of Technology. MIS Quarterly, 157-178.

Wirawan, E. (2011). Teori, Model, Standar, Aplikasi dan Profesi. Jakarta, PT.
Rajagrafindo Persada.

Yunus, E. (2016). Manajemen strategis. Penerbit Andi.

101



