
59  

DAFTAR PUSTAKA 

Achabou, M. A., Dekhili, S., & Codini, A. P. (2020). Consumer preferences towards 

animal-friendly fashion products: an application to the Italian market. Journal of 

Consumer Marketing, 37(6), 661–673. https://doi.org/10.1108/JCM-10-2018-2908 

Afianto, R. A., & Waskito, J. (2025). Impact of Greenwashing and Perceived Value on 

Purchase Intention in the Bottled Drinking Water Industry: Mediating Role of 

Trust. Journal of Enterprise and Development, 7(1), 79–91. 

https://doi.org/10.20414/jed.v7i1.12795 

Akhdiyatul’aein, O. M. (2024). Analisa Faktor-Faktor Yang Mempengaruhi Minat Beli 

Pada Konsumen Mobil Mitsubishi Expander. Journal of Innovation Research and 

Knowledge, 4(1)473-484(Vol. 4 No. 1: Juni 2024). 

Alamsyah, A., & Artanti, Y. (2023). Pengaruh environmental  concerndan 

perceived  environmental  knowledge terhadap  niat  beli  hijau  melalui 

environmental  attitude sebagai  variabel mediasi. 

https://doi.org/https://doi.org/10.26740/jim.v13n2 

Andriyani, B., Grace Torey, A., & Wahyu Setyaningrum. (2023). Pengaruh Attitude 

Towards Environmental, Subjective Norms, dan Perceived Behavioral Control 

Terhadap Green Product Adoption Dengan Green Product Adoption Intention 

Sebagai Variabel Mediasi. Dalam INKUBIS: Jurnal Ekonomi dan Bisnis (Vol. 6, 

Nomor 1). 

Ansah, R., & Susilawati. (2023). Dampak Kendaraan Listrik Terhadap Lingkungan dan 

Sumberdaya Alam: Isu Mutakhir Dalam Transportasi Berkelanjutan. Journal of 

Health and Madical Research, Vol.3(e-ISSN:2808-5396), 208–211. 

Arfian, A., Mustomi, D., Siregar, J., & Yana, A. A. (2021). Tingkat KepuasanLayanan 

Customer Service Berdasarkan Metode Webqual 4.0 Pada PT Tritana Dengan PLS-

SEM. Journal of Information System, Informatics and Computing, 5(1), 89. 

https://doi.org/10.52362/jisicom.v5i1.453 

Aviani, N. (2024). Implementasi Perpres Nomor 55 Tahun 2019 Tentang Percepatan 

Program Kendaraan Bermotor Listrik Berbasis Baterai (Battery Electric Vehicle) 

Untuk Transportasi Jalan Di Kota Singkawang. Jurnal Borneo Akcaya, 10(1), 44–

59. https://doi.org/10.51266/jba.v10i1.360 

Bihari, S., & Jaiswal, J. (2020). Role of connectedness to nature and perceived 

environmental responsibility on green purchase behaviour. Asian Journal of 

Business Research, 10(3), 65–84. https://doi.org/10.14707/ajbr.200091 

Chen Kun, Chuanming Chen, Shengqing Guo, & Rasiah Ratneswary. (2025). View of 

The Influencing Factors of Green Purchase Intention Among Chinese College 

Students_ A Mediator Analysis of Subjective Norms. 

Dutta, B., & Hwang, H. G. (2021). Consumers purchase intentions of green electric 



60  

vehicles: The influence of consumers technological and environmental 

considerations. Sustainability (Switzerland), 13(21). 

https://doi.org/10.3390/su132112025 

Faktor -Faktor Yang Mempengaruhi Minat Beli Konsumen terhadap Produk Ramah 

Lingkungan Dari Coffee Shop Di Kota Batam Alfiona, A., & Indah Fajar Dini, Y. 

(2022). SEIKO : Journal of Management & Business. SEIKO : Journal of 

Management & Business, 4(3), 347–376. 

https://doi.org/10.37531/sejaman.v4i3.2617 

Goh, K.-N., Goh, Y.-N., Abbasi, G. A., & Ting, M.-S. (2022). The Determinants for 

Purchase Intention of Hybrid Cars in Penang, Malaysia. Journal of Tourism, 

Hospitality and Environment Management, 7(29), 24–39. 

https://doi.org/10.35631/jthem.729003 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). 

Evaluation of Formative Measurement Models (hlm. 91–113). 

https://doi.org/10.1007/978-3-030-80519-7_5 

Hamzah, M. I., & Tanwir, N. S. (2021). Do pro-environmental factors lead to purchase 

intention of hybrid vehicles? The moderating effects of environmental knowledge. 

Journal of Cleaner Production, 279, 123643. 

https://doi.org/10.1016/j.jclepro.2020.123643 

Handarujati, E. (2024). Analysis of Factors Driving Purchase Intention of Electric Cars: 

Perspective of Theory of Planned Behavior, Norm Activation Model, and 

Technology Acceptance Model. Journal of Economics and Business UBS, 13(1). 

https://doi.org/10.52644/joeb.v13i1.1279 

Handayani, W. P. P., Pitoyo, D. J., & Kurniawati, D. (2023). Model Theory of Planned 

Behaviour Pada Pengguna Sepeda Listrik di Kota Madiun. Jurnal Studi Manajemen 

dan Bisnis, 10(1), 59–66. https://doi.org/10.21107/jsmb.v10i1.20541 

Harmen, H., & Indriani, R. (2024). Analisis Pengaruh Locus of Control, Stress Kerja, 

Beban Kerja terhadap Kinerja Karyawan PDAM Tirtanadi Cabang Tuasan Medan. 

Ekonika : Jurnal Ekonomi Universitas Kadiri, 9(1), 24–39. 

https://doi.org/10.30737/ekonika.v9i1.4900 

Hartanto, P., Hurriyati, R., & Dirgantari, P. D. (2023). Pengaruh Green Perceived Value 

(GPV) dan Green Brand Knowledge terhadap Purchase Intention to Buying Green 

Product Melalui Attitude Toward Purchasing Green Products. Jurnal Manajemen 

dan Organisasi, 14(1), 15–33. https://doi.org/10.29244/jmo.v14i1.44626 

Hesniati, H., & Andrew, A. (2023). Analisis Faktor Yang Mempengaruhi Minta Beli 

Mobil Ramah Lingkungan DiKota Batam. Jurnal Ekonomi Pembangunan STIE 

Muhammadiyah Palopo, 9.2: 385-399(2), 385. 

https://doi.org/10.35906/jep.v9i2.1704 

Indah Fajar Dini, Y., & Alfiona. (2022). Analisis Faktor – Faktor Yang Mempengaruhi 



61  

Minat Beli Konsumen terhadap Produk Ramah Lingkungan Dari Coffee Shop Di 

Kota Batam. SEIKO : Journal of Management & Business, 4(3), 347–376. 

https://doi.org/10.37531/sejaman.v4i3.2617 

IQAir. (2024, September 31). Kualitas Udara di Indonesia. IQAir. 

https://www.iqair.com/id/indonesia 

Irwan, Adam, K., Pada, D., Matematika, J., Sains, F., & Teknlogi, D. (t.t.). Metode 

Partial Least Square (PLS) dan Terapanya (Studi Kasus: Analisis Kepuasan 

Pelanggan terhadap Layanan PDAM Unit Camming Kab. Bone). 

Liobikiene, G., & Poškus, M. S. (2019). The importance of environmental knowledge 

for private and public sphere pro-environmental behavior: Modifying the Value-

Belief-Norm theory. Sustainability (Switzerland), 11(12). 

https://doi.org/10.3390/su11123324 

Lu’ul Jannah, L. ’, Si, M., Hernawati, E., & Ak, M. (2021). Konsep Green Marketing 

dan Dampaknya Terhadap Perilaku Konsumen Indonesia. 

Nur, A. I. (2022). The Limits of Indonesia’s Legal Framework for Electromobility: 

Regulatory and Sustainable Issues. Lentera Hukum, 9(2), 211–236. 

https://doi.org/10.19184/ejlh.v9i2.31200 

Octavia, C. D., & Handayani, W. P. P. (2025). Purchase intention produk ramah 

lingkungan: Pendekatan theory of planned behavior. Journal of Management and 

Digital Business, 5(2), 369–384. https://doi.org/10.53088/jmdb.v5i2.1367 

Ogiemwonyi, O., Alam, M. N., Alshareef, R., Alsolamy, M., Azizan, N. A., & Mat, N. 

(2023). Environmental factors affecting green purchase behaviors of the 

consumers: Mediating role of environmental attitude. Cleaner Environmental 

Systems, 10. https://doi.org/10.1016/j.cesys.2023.100130 

Ogus, S. (2023, Juni 23). ElectrificationLife Cycle Emissions: EVs vs. Combustion 

Engine Vehicles. Elements. 

Okta, B. F., & Lauren, R. E. (2024). Niat Pembelian Kendaraan Listrik dengan Faktor 

Pendukung Harga, Sikap, Norma Subjektif, dan Kontrol Perilaku. Jurnal Ilmiah 

Manajemen dan Bisnis, 25(1), 59–73. https://doi.org/10.30596/jimb.v25i1.17764 

Ong, A. K. S., German, J. D., Redi, A. A. N. P., Cordova, L. N. Z., Longanilla, F. A. B., 

Caprecho, N. L., & Javier, R. A. V. (2023). Antecedents of Behavioral Intentions 

for Purchasing Hybrid Cars Using Sustainability Theory of Planned Behavior 

Integrated with UTAUT2. Sustainability (Switzerland), 15(9),7657(9). 

https://doi.org/10.3390/su15097657 

Patradhiani, R., Amelia, M., Rosyidah, M., Studi Teknik Industri, P., Teknik, F., 

Muhammadiyah Palembang Jl Jendral Ahmad Yani, U., Palembang, U., & Selatan, 

S. (2022). Pengaruh Keselamatan Kesehatan Kerja Terhadap Produktivitas 

Karyawan Dengan Metode Partial Least Square. Dalam Jurnal Teknik Industri 

(Vol. 8, Nomor 2). 



62  

Permana, R., Yuliati, E., & Wulandari, P. (2023). Analisis Faktor-Faktor Yang 

Mempengaruhi Konsumen Terhadap Purchase Intention Kendaraan Listrik di 

Indonesia. INOBIS: Jurnal Inovasi Bisnis dan Manajemen Indonesia, 6(2), 217–

232. https://doi.org/10.31842/jurnalinobis.v6i2.270 

Purwanto, E., Chan, B., & Hendratono, T. (2020). Social Media Marketing, Perceived 

Service Quality, Consumer Trust and Online Purchase Intentions Corresponding 

author: 2* (Vol. 62, Nomor 10). 

https://www.researchgate.net/publication/346973042 

Ridwan, A. (2024, November 4). Mobil Hybrid Banyak Dilirik Masyarakat Indonesia. 

Detikoto. 

Sah, V., Priya, K. T. P., & Seeta, Y. (2023). Impact of Perceived Environment 

Responsibility of Students on their Eco-friendly Behaviour. International Journal 

of Ecology and Environmental Sciences, 50(1), 141–146. 

https://doi.org/10.55863/ijees.2024.3161 

Salbela Nova, N., & Silvianita, A. (2023). Pengaruh Green Brand Knowledge dan 

Attitude Toward Green Brand terhadap Green Purchase Intention pada Produk 

Innisfree di Kota Bandung. http://Jiip.stkipyapisdompu.ac.id 

statistika. (2023, September 25). Monthly number of hybrid vehicles sold in Indonesia 

from January 2022 to August 2023. www.statistika,com. 

Syifa, K., Rihliani, N., Kinanthi, S., Pakpahan, K., & Manajemen, P. S. (2023). 

Anteseden dari Green Purchase Intentions dan Green Purchase Behavior. 

The Global Goals. (2024). 13 Climate Action. The Global Goals. 

https://www.globalgoals.org/goals/13-climate-action/ 

Veronica. (2023). Green Purchase Intention Analysis With Online Review As 

Intervening Analisis Green Purchase Intention Dengan Online Review Sebagai 

Intervening. Dalam Management Studies and Entrepreneurship Journal (Vol. 4, 

Nomor 2). http://journal.yrpipku.com/index.php/msej 

Wicaksono, R. A., & Darpito, S. H. (2023). Pengaruh Green Perceived Value dan Green 

Perceived Risk terhadap Green Purchase Intention yang dimediasi Green Trust. 

Jurnal Ilmiah Manajemen Kesatuan, 11(2), 223–232. 

https://doi.org/10.37641/jimkes.v11i2.1775 

Wijaya, S. M., Kevin Nicholas, & le Mei. (2023). Potensi dan Hambatan Pemasaran 

Mobil Listrik di Indonesia: Dampak Ekonomi dan Transportasi Ramah 

Lingkungan. Jurnal Serina Ekonomi dan Bisnis, Vol.01(ISSN-L 2986-2221 (Versi 

Elektronik)), 316–328. https://doi.org/https;//doi.org/10.24912/jseb.27050 

Xu, M., Peng, J., Ren, X., Yang, X., & Hu, Y. (2023). Research on Braking Energy 

Regeneration for Hybrid Electric Vehicles. Machines, 11(3). 

https://doi.org/10.3390/machines11030347 



63  

Yuniati, S., Susilo, D., Meisandha, S., Isra, N., & Wirayudha, P. (2023). Komitmen 

Pemerintah Indonesia Terhadap United Nations Framework Convention on Climate 

Change (UNFCCC) dalam Mengatasi Perubahan Iklim. Dalam Prosiding 

Konferensi Nasional Mitra (KONAMI) (Vol. 1, Nomor 1). 

Zainal Ibad, M., Nabilla Antiqasari, S., Hudalah, D., & Dirgahayani, P. (2022). Transisi 

Energi Terbarukan di Indonesia: Dinamika Kendaraan Listrik dengan Pendekatan 

Self-organization di Kota Jakarta. Jurnal Teknik Sipil, 29(2), 161–170. 

https://doi.org/10.5614/jts.2022.29.2.7 

Zakiyatul Miskiyah, Arif Zunaidi, Sodiq Almustofa, & Mahrus Suhardi. (2022). Analisis 

Faktor-Faktor yang Mempengaruhi Green Purchase Intention. Istithmar : Jurnal 

Studi Ekonomi Syariah, 6(1), 69–83. https://doi.org/10.30762/istithmar.v6i1.33 

Zarei, G., Mirzaei, K., & Management, B. (2022). Impact of Perceived Social 

Responsibility on Consumers’ Green Perception and Green Behavior: The 

Moderating Role of Personality Traits PUBLIC INTEREST STATEMENT. 

Journal of Consumer Sciences, 7(2), 169–189. 

https://doi.org/10.29244/jcs.7.2.169-189 


	e8fb6f6e7e2988f0c849b6ce66c35fa7a1d0ff04df807479b288ff875b58f60d.pdf

