DAFTAR TABEL

Tabel II-1. Perbedaan User Experience & User interface ............ccccueeveveeuvennenn. 11
Tabel II-2. Contoh Pertanyaan Single Ease Question (SEQ).......cccevvvvevrienvrennnns 26
Tabel II- 3. Pertanyaan System Usabiity Scale (SUS) .......cccovvveiiiivcieieiieeieee, 27
Tabel II- 4. Penelitian Terdahulu...........coooiiiiiiiiiii e 29
Tabel I1I-1. Alasan Pemilihan Metode ..........c.ccoocieviiiiniiniiiienienccieceeeee 39
Tabel IV-1. Tujuan dan Pertanyaan Wawancara............cccceevvverreeeieenieenneenneenens 42
Tabel IV- 2. Wawancara Public Relations and Analytics (PRA) .......ccccvvvennn..e. 44
Tabel IV- 3. Wawancara dengan Frenica DWi.......cccccoeviiniiiiniininiinicniccnne 47
Tabel V- 4. Wawancara dengan Lorenzo Pattyranie ...........c.cccceevevenieeiienneennens 49
Tabel IV-5. User Pain Points and Gain Public relations & analytics (PRA)...... 53
Tabel IV-6. User Pain Points and Gain Anggota Tanjidor .........c.cccceevveneenennnene. 54
Tabel IV-7. Impact effort Matrix ..........cccoocceevoeieiieiiieiieeeetese et 71
Tabel IV-8. Low Fidelity LOZIN ...........cccooeueveiecieeeieeciieeieeieesteeeieeseeeveeseneeneens 78
Tabel IV- 9. Low Fidelity HOMEPAZE .......ccveevueeeiieiieeiieniieeieesie e esiee e seae v 79
Tabel IV-10. Low Fidelity Recruitment............ccccveeevuveeeiiieeiieeeiee e eevee e 80
Tabel IV-11. Low Fidelity Dashboard Anggota............ccceoeevueriineinenicneecnnne 81
Tabel IV-12. Low Fidelity CONtENL........ccceeeeviieeiiieeiieeeiieeeiee et 82
Tabel IV-13. Low Fidelity Leaderboard....................c.ccccouveveuieeiieeincieanirieenreeanne, 83
Tabel IV-14. Low Fidelity User LiSt .......c.ccoceeviriiniiiiniiniiienicneeieeeceeeeeene 84
Tabel IV-15. Low Fidelity Dashboad PRA..........ccccoiviiiiniiiiniincecc 85
Tabel IV-16. Low Fidelity Upload Content PRA ...........ccooviiiiiiiiiiiie e 86
Tabel IV-17. High Fidelity LOZIR ..........cccuooeiuieeiiieeiieeieeeeeeeee e 94
Tabel IV-18. High Fidelity HOMEPAZE .......ccvervirieiiiiiiiiiiicneesecececeee e 94
Tabel IV-19. High Fidelity Recruitment ...........ccccoeceevuirieneniienieneeieeeeneeeeene 95
Tabel IV- 20. High Fidelity Dashboard Anggota Tanjidor............cccccceeevienneennene 96
Tabel IV- 21. High Fidelity Dashboard PRA ...........cccooeviiiiiiiiieeeee e 97
Tabel IV-22. High Fidelity Upload Content.............ccceevurreriieeniieeniie e 98
Tabel 1V-23. High Fidelity Manage Content ..............cccoeveeevivenieeiienieeiienieeiens 98
Tabel V- 24. High Fidelity Leaderboard....................cccccouevvenoueiieiniiiaiianneannnns 99
Tabel 1V-25. High Fidelity User LiSt .......cccocieviiieniiiieieneeeeeseee e 99



Tabel V-1. Skenario Testing Anggota Tanjidor ..........cccceveeeiiieeciieenieeciie e, 113

Tabel V-2. Partisipan Usability teStiNg ..........c.ccevueeeeveeesieeeiieeeieeeceeesieeeevee e 115
Tabel V-3. Hasil pengujian Usability testing anggota Tanjidor ............cc.cccueeenee.. 116
Tabel V- 4. Finding and Recommendation..............ccoecveviieriienieeciienieeieeeee e 118
Tabel V-5. Hasil System Usability Scale anggota Tanjidor ............cccceeeeveeennennne 121
Tabel V-6. Hasil Pengujian Single Ease Question Anggota Tanjidor ................. 122
Tabel V-7. Hasil Evaluasi User Anggota Tanjidor...........ccceeveeviienieenieenieeieeeen. 123
Tabel V-8. Usability testing public relations & analytics (PRA).........ccooeuee..... 127
Tabel V- 9. Partisipan Public relations & analytics (PRA).......cccoovevveniianennnen. 128
Tabel V-10. Hasil Usability testing public relations & analytics (PRA) ............ 128

Tabel V-11. Finding and Recommendaiton Public relations & analytics (PRA) 130
Tabel V- 12. Pengukuran System Usability Scale Public relations & analytics

(PRA) ettt ettt ettt b et 133
Tabel V- 13. Pengukuran Single Ease Question Public relations & analytics

(PRA) ettt ettt ettt b et 134
Tabel V-14. Hasil Evaluasi User Public relations & analytics (PRA)................ 136

Xi



