DAFTAR ISI

HALAMAN PENGESAHAN ii
HALAMAN PERNYATAAN iii
KATA PENGANTAR iv
ABSTRAK vi
ABSTRACT vii
DAFTAR ISI viii
DAFTAR GAMBAR xiii
DAFTAR TABEL xiv
BAB1 PENDAHULUAN 16
1.1.  Gambaran Umum Objek Penelitian ............ccccoeeviecrieiieniiiiieieeieeienns 16
1.1.1.  Profil Telkom UniVersity ........cccccvverieriierireeiresieesieeseesnesveeveeneeens 16
1.1.2.  Online Learning Telkom University ..........cccceeeerererereneneneneenne. 17
1.1.3.  LMS Telkom UnNivVerSity ........cccveeeerreerieriieireieenreeseesneeveesseenseens 18

1.2.  Latar Belakang Penelitian ............ccooovevieniiiiiiniieeeeeseese e 20
1.3, Perumusan Masalah ...........ccccoooiiiiiiniiiiiieee e 24
1.4, Tujuan Penelitian ..........cccccuevieeciieniienienie e 24
1.5, Manfaat Penelitian ..........cceceririeniinieiereeiee e 25
1.5.1. Manfaat TeOTItIS .....eeueruerieniirieeiesieetete ettt 25

1.5.2  Manfaat Praktis ......cccccoereeninieniinenienentcieecesieeeee e 25

1.6.  Sistematika Penulisan Tugas AKQir ..........cccoceviiviiiviinieniecieeeceee 25
BAB2 TINJAUAN PUSTAKA 27
2.1.  Kajian Teoretis dan Penelitian Pendahulu ..............cccocevvevieiiiiiennnen. 27
2.1.1.  Consumer Behavior........c..coccevieiiiiininiiiininceeseeeeeeee 27

viii



2.1.2.  Technology Acceptance Model (TAM)....c.ccccvevvevvenciiecieeeeseeeen. 27

2.1.3.  Expectation-Confirmation Model (ECM)........cceevervrvevienininnnne. 28
2.1.4.  Information QUAlity........cccceeeurerierieriiiie et 29
2.1.5.  Self-effiCaCY ..eoovieeieiieeie et 29
2.1.6.  Perceived Ease 0f USe.......ccceeeieriiiiiiiieieseeeeeeeeeee e 30
2.1.7.  Perceived USefulness ..........coceererienineenienenienineeeneeeeeeeeeee 30
2,18, ALHEUAC. ..o 30
2.1.9.  Confirmation .......cccceriruierienieieneetee sttt 31
2.1.10. SatiSTACtION ...ovieiiiiiieiiietcec e 31
2.1.11.  Continuance INtention ..........cccceceerereerenenieneneerese e 32
2.1.12.  Penelitian TerdahulU.........cccccocevviininiiiininiinineecceeeee 33
2.2, Kerangka Pemikiran...........cccoceeeieoiiiiieiiiiie et 42
2.3, Hipotesis Penelitian..........c.cceecureeiiesiienienieeie et eve e 43
BAB3 METODE PENELITIAN 47
3.1 Jenis Penelitian........cooeeoieiiiiiiiiieieeeeee e 47
3.2, Operasionalisasi Variabel.........cccecveiirrierienieeieeeeeeee e 49
3.3, Tahapan Penelitian ..........cccccceevviieiieciieiieiiecie e 54
3.4. Populasi dan Sampel ..........ccccevviieiiieiieiieniee e 55
34,1, POPUIAST c.ueitiiiiiciiiceeeeeeee ettt e en 55
342, SAMPECL.iiiiiiiiieiieeeeee e raeraens 56
3.5. Pengumpulan Data dan Sumber Data ........c..cccccoeevinenncnincncncnnncnne. 58
3.6.  Uji Validitas dan Reliabilitas ...........ccceevvierieniieiieniieieesiecie e 58
3.6.1.  Uji Validitas ....coecuieeiieiieieeieeie ettt eeens 58
3.6.2.  Uji Reliabilitas .......ccocovieiuiiiiieiieiieieeceece e 59
3.7. Teknik Analisis Data.......cccceceeririeniininiiniinieieeee e 59

X



3.7.1.  Structural Equation Modeling...........ccccevevircriecienienienieeie e 59

3.7.2. OUter MOdel ....ooeiiiieiiiiiiieetee et 60
3.7.3. INNer Model.....coiiiiiiiiiiieiieeeeee e 60
374, Uji HIPOESIS...ueieiieiieiieeiieeie ettt ettt e e eeeens 61
BAB4 HASIL DAN PEMBAHASAN 62
4.1.  Karakteristik Responden ............ccecvevieriiiiiecinieniecee e 62
4.1.1. Karakteristik Responden Berdasarkan Tingkat Perkuliahan........... 63
4.1.2. Karakteristik Responden Berdasarkan Fakultas............cccccoceeeenene. 64
4.2, Analisis Deskriptif.......cccooiiriiiiieieeeee e 66
4.2.1.  Variabel Information Quality..........cccceeurrviienieninniieirecieeeeeeee. 66
4.2.2.  Variabel Confirmation .........cccccoceveereneenenenieneneereneeeese e 67
4.2.3.  Variabel SatiSfaction ...........ccecevirienenieiiereeeeee e 68
4.2.4. Variabel Perceived Usefulness...........ccceevuererieninieenineniiencncenn 69
4.2.5.  Variabel Self-efficacy .......cccceverirrieririeiericeeseee e 70
4.2.6.  Variabel AtttUde........cccoeviiiiiieniiieeeeee e 71
4.2.7. Variabel Perceived Ease of US€......ccccoceevieniriininieenineniccneen 72
4.2.8. Variabel Continuance Intention ............cecceeeeeierieneeneneerieneeeene 73
4.3, Hasil Penelitian ........ccccoceririiiiniiiiiceeeeeeeeeeee e 73
4.3.1.  Evaluasi Outer Model ..........cccoviriiniiieienieeeeeeeeee e 73
4.3.2.  Evaluasi Inner Model ..........coceiiiiininiininineeeeeeeeee 79
S U T = 11101 1< PSSR 87
4.5, Pembahasan.........ccoccoiiiiiiiiieiitee e 93

4.5.1. Pengaruh Information Quality (InfQty) terhadap Perceived Ease of
USE (PEOU) ..ttt ettt et e e sabe e esaaessbeeennneas 93



4.5.2. Pengaruh Information Quality (InfQty) terhadap Perceived
USTUINESS (PU) ..ottt ettt ettt e 93

4.5.3. Pengaruh Perceived Ease of Use (PEOU) terhadap Perceived
UsefulNess (PU) ..o.cvviiiieeieecee ettt et 94

4.5.4. Pengaruh Perceived Ease of Use (PEOU) terhadap Attitude (Att). 94
4.5.5. Pengaruh Perceived Usefulness (PU) terhadap Attitude (Att)........ 95
4.5.6. Pengaruh Attitude (Att) terhadap Continuance Intention (CI)........ 95

4.5.7. Pengaruh Perceived Usefulness (PU) terhadap Continuance Intention

CH 96

4.5.8. Pengaruh Confirmation (Conf) terhadap Perceived Usefulness (PU)
96

4.5.9. Pengaruh Perceived Usefulness (PU) terhadap Satisfaction (Sat).. 97
4.5.10.  Pengaruh Confirmation (Conf) terhadap Satisfaction (Sat) ........ 97

4.5.11.  Pengaruh Satisfaction (Sat) terhadap Continuance Intention (CI)
98

4.5.12.  Pengaruh Self-Efficacy (SE) terhadap Perceived Ease of Use
(PEOU) 98

4.5.13.  Pengaruh Self-Efficacy (SE) terhadap Confirmation (Conf) ...... 99

4.5.14.  Pengaruh Self-Efficacy (SE) terhadap Satisfaction (Sat)............ 99
BABS5 KESIMPULAN DAN SARAN 100
5.1, KeSIMPUIAN .eoiiiiiiieiiet e 100
5.2, SATAN..ciiiiiie e ettt e e e e e sabe e ebaeenes 101
5.2.1. Saran Praktis.......ccoceveiiiriiiiniiieieeeeeee e 101
5.2.2. Saran TEOTIIS .....ecevrierrieeiiiieeiieerteeeite et eeeeesreeesebeeesaeeseseeennas 102
DAFTAR PUSTAKA 104
LAMPIRAN 109

X1



