DAFTAR ISI

HALAMAN PENGESAHAN ...uiininintinsennninsaissessssssisssssssssssssssssssssssssssssssassssssss i
HALAMAN PERNYATAAN . ..cociiriinicsensenssnssanssesssnsssssssssssssasssssssssssssssssssssssssssss ii
KATA PENGANTAR iii
ABSTRAK .uciiiiitiiinnnicniceiseississsnssnsssicsssssssssisssssssssssssssssssssssssssssssssssssssssssssssess v
ABSTRACT ...uucuuanuennvecnenvenvecensesssnssssssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssess vi
DAFTAR ISL.uuciiiiiiiicuicsensenssecssisssssessssssssssssssisssssssssssssssssssssssssssssssssssssssssss vii
DAFTAR TABEL xi
DAFTAR GAMBAR xiii
BAB I PENDAHULUAN 1
1.1 Gambaran Umum Objek Penelitian ...........cocceceriiniiiiniiniincnicneeiceecee 1
1.1.1 Industri KOSMELIK ....c..ooviiiiiiiiieiieieeiesee e 1
1.1.2 Kosmetik Hijau (Green COSMELICS) ......c.eeeveecueeneeeiieiieeeieeeieenveeieenneans 2
1.1.3 Perusahaan Green COSMELICS .........coceevueeeueeniiiieiiiieieenieeeesee e 2

1.2 Latar Belakang Penelitian ............cccoeecvieiiiiniieiiieniieiecie e 5
1.3 Perumusan Masalah............coocieiiiiiiiiiiiiee e 16
1.4 Tujuan Penelitian ...........cocoovuiriiiiiiiinieniecceeeeee e 17
1.5 Batasan Penelitian ...........cccooouieiiiiiiieiiieieeeet e 18
1.6 Kegunaan Penelitian.........cccooeeviiiiiniiniiiiiiiiencicneeeeeeese e 18
1.6.1 Kegunaan TeOTILIS .....cc.eereieiieriieiie ettt e 18
1.6.2 Kegunaan PraktiS .........cccceeviiieiiieeiiieeieeeeeeeee e 19

1.7 Sistematika Penulisan Tugas AKRIT ..........coooeiiiiiiiiiiieeeeeeeee e 19
BAB II TINJAUAN PUSTAKA .....couiitirtiienuennisensaesssisesssessssssssssessssssssssessans 21
2.1 Tinjauan Pustaka...........ccccuieeiiiiiiiieeieeeeeeeeee e e e 21
2.1.1 Manajemen Pemasaran ............c.ccccueeeiieniieeiienieeieenie e 21
2.1.2 Green Marketing .............ccooeeueecueeeieeiieeiieieeeee ettt 22
2.1.3 Perilaku KONSUMEN.....cccueriiriiiiiiiiiiieiectestee et 24
2.1.4 Electronic Word of Mouth (E-WOM).........cccevviiiiiiniiiiiecieeieeeeeeeene 26
205 ABIUAR ...t 28
2.1.6 HeAlth CONCOIM.........cccueeveiaiiiiiiiitee et 29
2.1.7 Environmental CONCEIN ............c.coccuerieiniiiiieiiieeeee et 30

Vil



2.1.8 PUrChase INTERITON ............oooeeeeeeeeieeeee e 31

2.2 Hubungan Antar Variabel ...........ccoooeeriiiiiiinieciieieeieeee e 33
2.3 Penelitian TerdahulU.........cccooiiiiiiiiiinieieeeeeee e 36
2.4 Kerangka PemiKiran ...........ccccuveeiiieeiiieeiiecieece et 47
2.5 Hipotesis Penelitian .........c.ccccvieeiiieeciieciieeeece e e 48
2.6 Ruang Lingkup Penelitian ..........ccccoeciieeiiiieiiiecieceeeee e 49
BAB III METODE PENELITIAN .50
3.1 Jenis Penelitian .........cocueiiiriiiiiiieiieieeee e 50
3.2 Variabel Operasional ...........cccceoieiiieiiieniienieeieeteeee e 53
3.3 Tahapan Penelitian...........cccocuieiieiiieiiieiieeiiecie e 56
3.4 Populasi dan Sampel ..........ccceeriiiiieiiiciieeceeee e 56
34,1 POPUIASI..cccuiiieiiieciie ettt 56
342 SAMPEL .o 57
3.5 Teknik Sampling.......cccccoviviiiiiniiiiiiceee e 58
3.6 Pengumpulan Data ...........cooouiiiiiiiiii e 59
3.7 Uji Validitas dan Reliabilitas..........ccceeriiiiiiiieiiieeiieereeeee e 60
3.7.1 UJi Validitas ....cccveeueeneieieeieiieieeeseeie ettt 60
3.7.2 Uji Reliabilitas ........coeeruirieniieieeiesieeeeeee et 64
3.8 Teknik Analisis Data..........ccoouiiiiiiiiiiiiiiieeeee e 66
3.8.1 Analisis Deskriptif.......cccoeiiiiiiiiiiiiiee e 66
3.8.2 Structural Equation Modeling (SEM) .........ccccoevimiiiniiiiiinieeeeeeeen 68
3.8.3 SEM-PLS (Partial Least SQUATE) ............cccceereuereeverceinienienieneeneeennes 68
3.8.4 Outer Model .............cc.oooueeiieiiiiiieieeeee et 69
3.8.5 Inner Model..............ccooveieiieiiiiiieieeceee s 70
3.8.0 MEAIALOT ...ttt 73
BAB IV HASIL DAN PEMBAHASAN 74
4.1 ANAliSIS Data...c..cooiiiiiiiiiei e 74
4.2 Karakteristik Responden ...........ccccoeviiiiiiiiiiiiieeeeeeeeeee e 75
4.2.1 Karakteristis Responden Berdasarkan Jenis Kelamin ...........cccccceeueeee. 75
4.2.2 Karakteristis Responden Berdasarkan Usia.........ccccceceeveeveenenienicnnne 76
4.2.3 Karakteristis Responden Berdasarkan Pekerjaan ...........cccccoeevinienne 77
4.2.4 Karakteristis Responden Berdasarkan Domisili.........cccccoceeveriinicnncne 78

viii



4.2.5 Karakteristis Responden Berdasarkan Frekuensi Penggunaan Internet 79

4.3 Analisis DesKriptif........ccoueeiiieiiiiiiieiiecieee e 80
4.3.1 Analisis Deskriptif Variabel Electronic Word of Mouth......................... 80
4.3.2 Analisis Variabel Attitude..............ccoccoevoiiiiiiioiiiiiniiiiieieeeeeee 83
4.3.3 Analisis Variabel Health CONCErN............ccccoevoiiiiiniiiaiiaiiieieeeeee 85
4.3.4 Analisis Variabel Environmental CONCern ............ccccoecceeveueeveeneeanneane. 87
4.3.5 Analisis Variabel Purchase INtention ................ccceueeeeeeiceeseeneeeneanne. 90

4.4 Hasil Penelitian. ..........cocueriiiiirienieiieieeeieee et 92

4.5 Hasil Uji Model Pengukuran (Outher Model).............c.ccoeeeeeeevencieennannnn. 93
4.5.1 Hasil Uji Validitas Konvergen (Convergent Validity)...........c.cceeeu...... 94
4.5.2 Hasil Uji Validitas Diskriminan (Discriminant Validity)....................... 97
4.5.3 Hasil Uji Internal Consistency Reliability ..............cccooeveveevoeenneenncn. 100

4.6 Hasil Uji Model Struktural (Inner Model) ..........ccccoeeeeviviiiniiaiaeenen. 100
4.6.1 Hasil UJi R-SGUATE ..........cccoovueeiiniiiiiiiinieiieiceeeeeeeseee et 101
4.6.2 Effect Size (f-SQUATE) ......cccooueeeimieiiiniiniiiiieiceiecieseeseeee et 102
4.6.3 Predictive Relevance (Q2) ......cccueeevueeeeieeeniieeiieeeeieeecieeeeieeesiee e 104
4.6.4 Goodness of Fit (GOF) ..c..cooiiiiiiiiiiieeieee et 104
4.6.5 Path COCLJICIENL .......eeeeeeeeiee ettt e eae e eaee e e eaaee s 105

A O T = §1010 175 OSSPSR 106

4.8 Pembahasan Hasil Penelitian.........c.cccoocoiiiiiiiiiiniiiicececeee, 111
4.8.1 Hasil Analisis Deskriptif Gambaran dan Penilaian Responden........... 111
4.8.2 Electronic Word of Mouth Berpengaruh Secara Positif terhadap Attitude

...................................................................................................................... 113
4.8.3 Attitude Berpengaruh Secara positif terhadap Purchase Intention ...... 114
4.8.4 Electronic Word of Mouth Berpengaruh Secara Positif terhadap
PUrchase INIENTION .............ccovviiiiiiiiiiiieiieiesteeee e 115

4.8.5 Electronic Word of Mouth Berpengaruh Secara Positif Health Concern

...................................................................................................................... 116
4.8.6 Electronic Word of Mouth Berpengaruh Secara Positif terhadap
Environmental CONCETN ............cccovceeeiiieiiieeieeiieeie ettt 117
4.8.7 Health Concern Berpengaruh Secara Positif terhadap Attitude........... 118

4.8.8 Environmental Concern Berpengaruh Secara Positif terhadap Attitude

X



4.8.9 Attitude Memediasi Hubungan antara Electronic Word of Mouth dan
Purchase INTENTION ..............ccoueeveiiiiiiiiiiiiiiiceteec e 119

4.8.10 Health Concern Memediasi Hubungan antara Electronic Word of

Mouth Aan AHIIUAE...........c..cocueeeiiiiiiiiieieieeesee et 120
4.8.11 Environmental Concern Memediasi Hubungan antara Electronic Word
Of Mouth dan ALLIHUAE ..............c.coccueeeeeeeiiiiiieeiieeie et 122
BAB V KESIMPULAN DAN SARAN 123
5.1 KeSIMPUIAN......ccoiiiiiiiiecie et ee e et e e sveeeeaee s 123
5.2 SATAN ..ttt ettt et ettt e s 125
5.2.1 Saran Praktis .....coocuieiiiiiieieeeee e 125
5.2.3 Saran TEOTILIS ....eeeuvieriieiiieeiieeieeiie ettt ettt ettt ettt et 126
DAFTAR PUSTAKA 128
LAMPIRAN . ..cciiiitiieisicssisesssisssissssssnsssissssssssssssssssssssssssssssssssssssssssssssssssssssssssns 128



