DAFTAR PUSTAKA

Ahdiat, A. (2022). Nilai Ekonomi Digital Indonesia Tahun 2022 menurut Google
& Temasek. Databoks.
https://databoks.katadata.co.id/infografik/2022/11/17/ini-nilai-ekonomi-

digital-indonesia-tahun-2022-menurut-google

Arman, A. A., & Sidik, A. P. (2019). Measurement of Engagement Rate in
Instagram (Case Study: Instagram Indonesian Government Ministry and
Institutions). Proceeding - 2019 International Conference on ICT for Smart
Society: Innovation and Transformation Toward Smart Region, ICISS 2019,
1-6. https://doi.org/10.1109/ICISS48059.2019.8969826

Chaffey, & Chadwick. (2019). Digital Marketing 7th. 1-23.

Chaffey, D., & Ellis-Chadwick. (2016). Digital Marketing: Strategy,

Implementation and Practice (6th ed.). Pearson Education.

Chaffey, & Smith. (2017). Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing (5th ed.). In Sustainability (Switzerland) (Vol.
11, Issue 1). Routledge Taylor & Francis Group.

Fitriani, E. (2022). TOWS Analysis on Recissbar to Increase Its Competitiveness.
Revista CEA, 8(16), e1876. https://doi.org/10.22430/24223182.1876

Gupta, R., & Madan, S. (2023). Digital Marketing. BPB Online.

Hardani, & dkk. (2020). Buku Metode Penelitian Kualitatif. In Revista Brasileira
de Linguistica Aplicada (Vol. 5, Issue 1).

Hariyanti, & Wirapraja. (2018). Pengaruh Influencer Marketing Sebagai Strategi
Pemasaran Digital Era Moderen. Jurnal Manajemen Dan Inovasi (MANOVA),
1(2), 14-23. https://doi.org/10.15642/manova.v1i2.350

Hidayat, T. (2020). Analisis Pengaruh Produk, Harga, Promosi, Dan Lokasi
Terhadap Keputusan Pembelian. Jurnal llmu Manajemem, 17(2), 95-105.

Interakt. (2025). Pelacakan Metrik Obrolan WhatsApp  Ketahui metrik penting

untuk melacak kinerja dan efisiensi.

100



https://www.interakt.shop/id/blog/whatsapp-chat-metrics-tracking-know-
important-whatsapp-chat-metrics-to-track-performance-and-efficiency-

interakt/

Kementerian Sekretariat Negara Republik Indonesia. (2022). Perluas Pasar
UMKM dan Hasil Pertanian dengan Digitalisasi di Pedesaan _ Sekretariat
Negara.  Kementerian  Sekretariat Negara  Republik  Indonesia.
https://www.setneg.go.id/baca/index/perluas_pasar umkm dan hasil pertan

ian_dengan digitalisasi_di pedesaan 1

Khayrani. (2022). Analisis Strategi Digital Marketing Dengan Metode SOSTAC
Pada Sepatu Pollenzo. JIMFE (Jurnal IImiah Manajemen Fakultas Ekonomi),
9(1).

Kotler & Keller. (2016). Marketing Management. In Journal of Marketing (Vol. 37,
Issue 1). https://doi.org/10.2307/1250781

Laura, & Ayu. (2024). Perencanaan Strategi Pengembangan Usaha Menggunakan
Formulasi Matrik SWOT dan Metode QSPM. Journal of Trends Economics
and Accounting Research, 4(3), 680—686.
https://doi.org/10.47065/jtear.v413.1077

Michael R. Solomon. (2018). Consumer Behavior Buying, Having, and Being (12th
ed.). In Pearson Education India (Vol. 27, Issue 23). Pearson Education India.

http://www.pearsonmylabandmastering.com

Naufal, Wulandari, & Wardhanie. (2021). Perancangan Strategi Digital Marketings
Dengan Metode Race Pada Layanan Online Food Delivery Berdasarkan
Perilaku Pelanggan Generasi Z. Journal of Technology and Informatics (JoTI),
3(1), 1-11. https://doi.org/10.37802/joti.v3i1.187

Olson, & dkk. (2021). Business strategy and the management of digital marketing.
Business Horizons, 64(2), 285-293.
https://doi.org/10.1016/j.bushor.2020.12.004

Philip Kotler, & Gary Armstrong. (2018). Principles of Marketing (17th ed.).

Pearson Education.

101



Porter. (1991). Book Review: The Competitive Advantage of Nations. Journal of
Management, 17(1), 213-215. https://doi.org/10.1177/014920639101700113

Pulizzi. (2014). EPIC CONTENT MARKETING: How to tell a Different Story,
Break Through The Clutter, and Win More Customers By Marketing Less. Mc
Graw Hill Education.

Rosdiana, S. et al. (2024). Strategi digital marketing (Issue March).
https://repository.um.ac.id/5476/%0Ahttps://repository.um.ac.id/5476/1/fullt
eks.pdf

Sasoko, D. M., & Mabhrudi, I. (2023). Teknik Analisis SWOT Dalam Sebuah
Perencanaan Kegiatan. Jurnal Perspektif-Jayabaya Journal of Public
Administration, 22(1), 8-19.

Schaftner, A. (2019). Social Media Marketing (How to Leverage The Power of
Facebook Advertising, Instagram Marketing, Youtube and SEO To Explode

Your Business and Personal Brand).
Simon. (2022). How to use the SOSTAC planning model and the RACE Framework.

Smith, & Zook. (2024). Marketing Communications: Integrating online and offline
customer engagement and digital technologies (8th ed.). In Marketing
Communications. Kogan Page Limited.

https://doi.org/10.1017/9781315848860

Sri Wahyuni et al. (2023). Digital Marketing Untuk Peternak Dengan Aplikasi
Ternakloka Berbasis Web (Issue May). STINDO PRESS.

Susannti, A. A., & Kencana, R. (2023). BUKU OUTLOOK KOMODITAS
PETERNAKAN DAGING DOMBA. Pusat Data dan Sistem Informasi

Pertanian Sekretariat Jendral Kementrian Pertanian.
Traver, & Laudon. (2019). E - commerce 2020-2021 business.technology.society.

Tuten, T. L., & Solomon, M. R. (2018). Social Media Marketing (3rd ed.). In Social
Media Marketing. Sage Publications.

Wida Rahmayani, M., Hernita, N., Gumilang, A., & Riyadi, W. (2023). Pengaruh

102



Digital Marketing Terhadap Peningkatan Volume Penjualan Hasil Industri
Rumahan Desa Cibodas. Coopetition : Jurnal llmiah Manajemen, 14(1), 131—
140. https://doi.org/10.32670/coopetition.v14i1.1428

103



