
113 

 

113 

 

 

DAFTAR PUSTAKA  

Abdillah, Willy, & Jogiyanto. (2015). Partial Least Square (PLS) Alternatif 

Structural Equation Modeling (SEM) dalam Penelitian Bisnis. . Ed.1. 

YOGYAKARTA: ANDI. 

Abdullah, M. (2015). Metode Penelitian Kuantitatif. Yogyakarta: Aswaja 

Pressindo. 

Amin, M. M., & Sulaiman . (2025). Tren Konsumsi Fast Food dan Dampaknya 

terhadap Obesitas. Jurnal Kesehatan Masyarakat, 91-103 . 

Antón, C., Camarero, C., & García, M. (2018). Experience Value or Satiety? The 

Effects of the Amount and Variety of Tourists’ Activities on Perceived 

Experience. Journal of Travel Research. 

Bandara, T., & Gunawardhana. (2023). The Impact of Experiential Marketing on 

Revisit Intention with Special Reference to Franchised Fast-Food 

Restaurants in Western Province, Sri Lanka: Examining the Mediating 

Effect of Experiential Emotional Value. Asian Journal of Marketing 

Management, 75-94. 

Bandara, T., & Gunawardhana, I. (2025). The Impact of Experiential Marketing on 

Revisit Intention with Special Reference to Franchised Fast- Food 

Restaurants in Western Province, Sri Lanka: Examining the Mediating 

Effect of Experiential Emotional Value. Asian Journal of Marketing 

Management, 75-94. 

Barlow, J., & Maul, D. (2000). Emotional Value: Creating Strong Bonds with Your 

Customers. California : Berrett-Koehler Publishers. 

Belch, G., & Belch, M. (2021). Advertising and Promotion: An Integrated 

Marketing Communications Perspective 12, 12th Edition. McGraw-Hill 

Education. 

Biswas, D., Labrecque, L. I., & Leh, D. R. (2021). Effects of Sequential Sensory 

Cues on Food Taste Perception: Cross-Modal Interplay Between Visual and 

Olfactory Stimuli. Journal of Consumer Physchology, 746-764. 



114 

 

 

Blackwell, R., Miniard, P. W., & Engel, J. F. (2001). Consumer behavior. 9th. In 

South-Western Thomas Learning. Mason, OH. 

Chang, W.-L. (2020). Applying ANP to analyse sensory experience in restaurants. 

British Food Journal. 

Chen, W.-K., Wen, H.-Y., & Silalahi, A. D. (2021). Parasocial Interaction with 

YouTubers: Does Sensory Appeal in the YouTubers' Video Influences 

Purchase Intention? IEEE International Conference on Social Sciences and 

Intelligent Management (SSIM) . IEEE. 

Chien, L., & Chi, S. (2019). Corporate image as a mediator between service quality 

and customer satisfaction: difference across categorized exhibitors. Heliyon. 

Chun, S.-H., & Nyam-Ochir, A. (2020). The Effects of Fast Food Restaurant 

Attributes on Customer Satisfaction, Revisit Intention, and 

Recommendation Using DINESERV Scale. Sustainability. 

Creswell, J. W., & Creswell, J. (2022). Research Design: Qualitative, Quantitative, 

and Mixed Methods Approaches. SAGE Publications. 

Danielsson, P. (2025). The Role of Multi-Sensory Marketing in Shaping 

Consumers’ Brand Perceptions. 

Dwiputri , A. L., Rubiyanti, N., Widodo, A., & Silvianita, A. (2024). Local Coffee 

Shop Use of Sensory Marketing to Maintain Customer Loyalty: The 

Mediating Role of Customer Satisfaction. Journal of International 

Conference Proceedings (JICP) (pp. 158-170). JCIP. 

Euromonitor International. (2024). Voice of the Consumer: Lifestyles Survey 2024. 

Euromonitor International. 

Farshad, M., Choon, K. L., & Amir, N. (2012). Exploring the Relationship between 

Experiential Marketing and Experiential Value in the Smartphone Industry. 

International Business Research, 169. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 

menggunakan program smartpls 3.0 untuk penelitian empiris. Semarang : 

Badan Penerbit UNDIP. 



115 

 

115 

 

Haase, J., & Wiedmann, K. P. (2018 ). The sensory perception item set (SPI): An 

exploratory effort to develop a holistic scale for sensory marketing. Journal 

Psychology and Marketing, 727-739. 

Hair, J. F., Hult, G., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) Ed 3. Sage Publishing. 

Hasan, D., Hassan, M., & Ahmed, S. (2021). Importance of After Purchase Services 

in Online Business and Customers Satisfaction: A Study from Pakistan. 

International Journal of Business and Management Sciences Volume 

02(02),. 

Hosmer, Jr., D., Lemeshow, S., & Sturdivant, R. (2013). Applied Logistic 

Regression. John Wiley & Sons. 

Hulten, B. (2020). Sensory Marketing: An Introduction 1st Edition. SAGE 

Publications. 

Ihtiyar, A., Ihtiyar, H. G., & Galay, Y. (2018). “Exploration of the antecedents and 

consequences of customers service experiences. Journal of Hospitality and 

Tourism Insights. 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis : Konvergensi 

Teknologi Komunikasi dan Informasi. Bandung: Refika Aditama. 

Jaya, B. A. (2025, Januari 16). Retrieved from Bahtera Adi Jaya : 

https://bahteraadijaya.com/id/blogs/rekapitulasi-industri-f-b-di-tahun-

2024-dan-prediksi-untuk-tahun-2025 

Kamaludin, N., Chik, C. T., Bachok, S., & Sulaiman, S. (2019). How sensory 

marketing elements attract . Journal of Tourism, Hospitality & Culinary Arts 

(JTHCA) , 425-434. 

Keng, C.‐J., & Ting , H.‐Y. (2009). The acceptance of blogs: using a customer 

experiential value perspective. Internet Research . 

Kim, M., kim, j. h., Park, M., & Yoo, J. (2021). The roles of sensory perceptions 

and mental imagery in consumer. Journal of Retailing and Consumer 

Services. 



116 

 

 

Kim, Y. J., Park, J. S., & Jeon, H. M. (2021). Experiential Value, Satisfaction, Brand 

Love, and Brand Loyalty toward Robot Barista Coffee Shop: The 

Moderating Effect of Generation. Sustainability. 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing. New York: Pearson 

Education . 

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson Education 

Limited. 

Krishna, A. (2012). An integrative review of sensory marketing: Engaging the 

senses to affect perception, judgment and behavior. Journal of Consumer 

Psychology, 332-351. 

Lindborg, P. (2015). Psychoacoustic, physical, and perceptual features of 

restaurants: A field survey in Singapore. Applied Acoustics, 47-60. 

Ma, K. X., Mather, D. W., Ott, D. L., Fang, E., Bremer, P., & Mirosa, M. (2021). 

Fresh food online shopping repurchase intention: the role of post-purchase 

customer experience and corporate image. International Journal of Retail 

& Distribution Management. 

Madiawati, P. N., Pradana, M., Sulistijono, & Hidayat, A. M. (2020). Customers' 

Satisfaction of Online Shopping Measured by Information Quality and Trust 

Factors. International Journal of Management , 1094-1105. 

Mathwick, C., Malhotra, N., & Rigdon, E. (2001). Experiential value: 

conceptualization, measurement and application in the catalog and Internet 

shopping environment. Journal of Retailing, 39-56. 

Mowen, J., & Minor, M. (2001). Consumer Behavior: A Framework. Prentice Hall. 

Mujiono, M., & Wibawanto, S. (2020). Pengaruh Attraction, Servicescape Wisata 

dalam Meningkatkan Revisit Intention Wisatawan dengan Visitor 

Satisfaction sebagai Variabel Intervening. Jurnal Ilmiah Mahasiswa 

Manajemen Bisnis dan Akuntansi (JIMMBA) . 

Najmi, N., & Wati, K. M. (2024). PENGARUH CUSTOMER RELATIONSHIP 

MANAGEMENT TERHADAP CUSTOMER LOYALTY DENGAN 

CUSTOMER SATISFACTION SEBAGAI VARIABEK INTERVENING 



117 

 

117 

 

(Studi Pada Konsumen Mixue di Daerah Istimewa Yogyakarta). 

EKOMANIA : EKONOMI, MANAJEMEN, AKUNTANSI DAN BISNIS . 

Narimawati, U., Affandi, A., & Priadana, S. (2020). Ragam Analisis dalam Metode 

Penelitian untuk Penulisan Skripsi, Tesis, & Disertasi.  

Oliver, R. (1997). Satisfaction: A behavioral perspective on the consumer. New 

York: The McGraw-Hill Companies, Inc. 

Pun, L. B. (2022). Customer Satisfaction, Revisit Intention and Word of Mouth in 

the Restaurant Business. Butwal Campus Journal. 

Purba, M. G., Uhud, U., & Aditya, S. (2021). Faktor-Faktor Yang Mempengaruhi 

Revisit Intention Pada Turis Danau Toba. Jurnal Bisnis, Manajemen, dan 

Keuangan. 

Ruspitasari, W. D., & Anselah, S. (2023). EXPERIENTIAL VALUE STIMULUS 

AFFECTS EMOTION AND WORD OF MOUTH: STUDY AT A LOCAL 

RESTAURANT. Proceedings of the 2nd International Interdisciplinary 

Conference on Environmental Sciences and Sustainable Developments 

(IICESSD) 2022 Education and Green Economy (IICESSD EGE 2022). 

Santos, M. A., Parada, A. D., & Cabanelas, P. (2025). Cooking unforgettable 

experiences: sensory marketing in slow food restaurant. European Journal 

of Management and Business Economics. 

Santos, M. A., Parada, A. D., & Cabanelas, P. (2025). Cooking unforgettable 

experiences: sensory marketing in slow food restaurants. European Journal 

of Management and Business Economics. 

Satti, Z. W., Babar, S. F., & Ahmad, H. M. (2021). Exploring mediating role of 

service quality in the association between sensory marketing and customer 

satisfaction. Total Quality Management & Business Excellence. 

Satti, Z., Babar, S., & Ahmad, H. M. (2021). Exploring mediating role of service 

quality in the association between sensory marketing and customer 

satisfaction. Total Quality Management & Business Excellence . 

Schiffman, L. G., & Wisenblit, J. (2019). Consumer behavior, 12th Global Edition. 

Harlow : Pearson Education., 2019. 



118 

 

 

Schmitt, B. (1999). Experiential Marketing. Journal of Marketing Management, 37-

41. 

Sekaran, U., & Bougie, R. (2019). Research methods for business: A skill-building 

approach (8 ed). Wiley. 

Sembiring, E. I., & Agustin, I. N. (2024). Analisis Fakotr-Faktor yang 

Memengaruhi Minat Beli Makanan Organik yang dimediasi oleh Attitude. 

Jurnal Penelitian Pendidikan dan Ekonomi , 21-36. 

Service, Euromonitor International & USDA Foreign Agricultural. (2024). 

Retrieved from Fast food industry in Indonesia: 

https://www.statista.com/study/167593/fast-food-industry-in-indonesia/ 

Shahid, S., Paul, J., Gilal, F. G., & Ansari, S. (2022). The role of sensory marketing 

and brand experience in building emotional attachment and brand loyalty in 

luxury retail stores. Psychology & Maketing. 

Silaban, P. H., Chen, W.-K., Eunike, I. J., & Silalahi, A. D. (2023). Traditional 

restaurant managers’ use of sensory marketing to maintain customer 

satisfaction: Findings from PLS-SEM and fsQCA. Cogent Business & 

Management. 

Slowfood. (2023). Our History . Slowfood. 

Solomon, M. (2020). Consumer Behaviour: Buying, Having and Being - 13th 

Global Edition. Pearson. 

Spence, C. (2015). Multisensory Flavor Perception. Cell. 

Statistik, B. P. (2024). Statistik Penyediaan Makanan dan Minuman 2023. Jakarta: 

Badan Pusat Statistik. 

Steffens, J., Wilczek, T., & Weinzierl, S. (2021). Junk Food or Haute Cuisine to the 

Ear? – Investigating the Relationship Between Room Acoustics, 

Soundscape, Non-Acoustical Factors, and the Perceived Quality of 

Restaurants. Frontiers in Built Environment. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, R&D. Bandung 

Alfabeta. 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.  



119 

 

119 

 

Sugiyono, S. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Syachadi, N. D., & Widyastuti. (2021). Pengaruh Experiential Marketing terhadap 

Niat Mengunjungi Kembali di Rumah Makan dengan Kepuasan Konsumen 

sebagai Variabel Mediasi. Jurnal Ilmu Manajemen Volume 9 Nomor 3. 

Tran, V.-D. (2020). Assessing the Effects of Service Quality, Experience Value, 

Relationship Quality on Behavioral Intentions. The Journal of Asian 

Finance, Economics and Business. 

Trisliatanto, D. A. (2020). Metodologi penelitian : panduan lengkap penelitian 

dengan mudah. Yogyakarta: Andi. 

Vesci, M., & Botti, A. (2019). Festival quality, theory of planned behavior and 

revisiting intention: Evidence from local and small Italian culinary festivals. 

Journal of Hospitality and Tourism Management. 

Voinea, L., Atanase, A., & Schileru, I. (2016). Perceptions of the slow food cultural 

trend among the youth. Amfiteatru Economic, 847-861. 

Waluyo, T. (2020). Pengaruh Citra Perusahaan Dan Kualitas Pelayanan Terhadap 

Kepuasan Pelanggan Untuk Membangun Minat Berkunjung Kembali: Studi 

Pada Hotel X Kota Pekalongan. . Jurnal Ilmu dan Budaya, 8463-8494. 

Wardhana, A. (2022). METODE PENELITIAN. CV.EUREKA MEDIA AKSARA. 

Wicaksono, F. B., Yuliati, L. R., Muhyiddin, H., & Hutasuhut, I. (2023). 

PENGARUH EXPERIENTIAL MARKETING TERHADAP 

EXPERIENTIAL VALUE SERTA DAMPAKNYA PADA CUSTOMER 

SATISFACTION COFFEE TOFFEE. urnal ISIP: Jurnal Ilmu Sosial Dan 

Ilmu Politik, , 88–101. 

Widodo, A., Rubiyanti, N., & Madiawati, P. N. (2025). Investigating the influence 

of eco-labels on consumer behavior in Indonesia’s developing green market. 

Management & Sustainability An Arab Review. 

Widodo, V. (2020). Pengaruh functional value, emotional value, social value, dan 

symbolic value terhadap customer loyalty melalui customer satisfaction 

pada pelanggan iphone 12 di Surabaya. 



120 

 

 

Wörfel, P., Frentz, F., & Tautu, C. (2022). Marketing comes to its senses: a 

bibliometric review and integrated framework of sensory experience in 

marketing. European Journal of Marketing. 

Youssef, J., & Spence, C. (2023). Gastromotive dining: Using experiential 

multisensory dining to engage customers. International Journal of 

Gastronomy and Food Science. 

Yuan, Y.-H. E., & Wu, C. K. (2008). Relationships Among Experiential Marketing, 

Experiential Value, and Customer Satisfaction. Journal of Hospitality & 

Tourism Research, 387-410. 

Zeithaml, V., Bitner, M. J., Gremler, D., & Mende, M. (2017). Services Marketing: 

Integrating Customer Focus Across the Firm. McGraw-Hill Education. 

 

  


