
133 

DAFTAR PUSTAKA 
 
AG, S. (2023). Digital skills development report: Transforming workforce 

through AR/VR training. https://www.siemens.com 

Agarwal, R., Gao, G. (Gordon), DesRoches, C., & Jha, A. K. (2010). Research 
Commentary —The Digital Transformation of Healthcare: Current Status 
and the Road Ahead. Information Systems Research, 21(4), 796–809. 
https://doi.org/10.1287/isre.1100.0327 

Ahire, K., Jaigude, S., Tupe, O., Vishwakarma, S., & Khot, S. (2024). Real Estate 
Selling Using Blockchain. Department Of Information Technology, October. 

Arabiun, A., Tajpour, M., & Zahedi, M. R. (2024). The effect of digital leadership 
on the performance of businesses: the mediating role of organizational 
entrepreneurship. International Journal of Human Capital in Urban 
Management, 9(1), 17–28. https://doi.org/10.22034/IJHCUM.2024.01.02 

Arianto, B. (2021). Pandemi Covid-19 dan Transformasi Budaya Digital di 
Indonesia. Titian: Jurnal Ilmu Humaniora, 5(2), 233–250. 
https://doi.org/10.22437/titian.v5i2.15309 

Arifuddin, M., Qamari, I. N., & Surwanti, A. (2022). Digital Literacy, Digital 
Culture and Business Performance: A Comprehensive Conceptual 
Framework. JMEE - Journal of Marketing and Emerging Economics, 2(10), 
59–67. https://doi.org/10.1177/002224298504900120 

Artüz, S. D., & Bayraktar, O. (2021). the Effect of Relation Between Digital 
Leadership Practice and Learning Organization on the Perception of 
Individual Performance. İstanbul Ticaret Üniversitesi Sosyal Bilimler 
Dergisi, 20(40), 97–120. https://doi.org/10.46928/iticusbe.761479 

Azhar, S. (2011). Building information modeling (BIM): Trends, benefits, risks, 
and challenges for the AEC industry. Leadership and Management in 
Engineering, 11(3), 241–252. https://doi.org/10.1061/(ASCE)LM.1943-
5630.0000127 

Barba-Sánchez, V., Meseguer-Martínez, A., Gouveia-Rodrigues, R., & Raposo, 
M. L. (2024). Effects of digital transformation on firm performance: The role 
of IT capabilities and digital orientation. Heliyon, 10(6), e27725. 
https://doi.org/10.1016/j.heliyon.2024.e27725 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 
of Management, 17(1), 99–120. 
https://doi.org/10.1177/014920639101700108 

Bass, B. M., & Riggio, R. E. (2006). Transformational leadership, second edition. 



134 

New Jersey: Lawrence Erbaum Associates, Inc. 

Bharadwaj, A., El Sawy, O. A., Pavlou, P. A., & Venkatraman, N. (2013). Digital 
business strategy: Toward a next generation of insights. MIS Quarterly: 
Management Information Systems, 37(2), 471–482. 
https://doi.org/10.25300/MISQ/2013/37:2.3 

Bhatt, G. D. (2000). Exploring the relationship between information technology, 
infrastructure and business process re‐engineering. Business Process 
Management Journal, 6(2), 139–163. 
https://doi.org/10.1108/14637150010324085 

Brynjolfsson, E., & Hitt, L. M. (2000). Beyond Computation: Information 
Technology, Organizational Transformation and Business Performance. 
Journal of Economic Perspectives, 14(4), 23–48. 
https://doi.org/10.1257/jep.14.4.23 

Catur Purbaya, N., & Siska Noviaristanti. (2024). Digital Transformation 
Formulation AT PT. Rohto Laboratories Indonesia. International Journal of 
Engineering Business and Social Science, 2(04), 1152–1163. 
https://doi.org/10.58451/ijebss.v2i04.146 

Cenamor, J., Parida, V., & Wincent, J. (2019). How entrepreneurial SMEs 
compete through digital platforms: The roles of digital platform capability, 
network capability and ambidexterity. Journal of Business Research, 100, 
196–206. https://doi.org/10.1016/j.jbusres.2019.03.035 

Chin, W. W. (1998). The Partial Least Squares Aproach to Structural 
EquationModeling. London: Lawrence Erlbaum Associates Publisher. 

Christensen, C. M., Raynor, M. E., & McDonald, R. (2015). What is disruptive 
innovation? Harvard Business Review. Harvard Business Review. 
https://hbr.org/2015/12/what-is-disruptive-innovation 

Chung, S.-H., Lee, A. H. I., & Pearn, W. L. (2005). Analytic network process 
(ANP) approach for product mix planning in semiconductor fabricator. 
International Journal of Production Economics, 96(1), 15–36. 
https://doi.org/10.1016/j.ijpe.2004.02.006 

Chung, S. H., Byrd, T. A., Lewis, B. R., & Ford, F. N. (2005). An empirical study 
of the relationships between IT infrastructure flexibility, mass customization, 
and business performance. ACM SIGMIS Database: The DATABASE for 
Advances in Information Systems, 36(3), 26–44. 
https://doi.org/10.1145/1080390.1080394 

Cooper, D. R., & Schindle, P. S. (2014). Business Research Methods (12th ed.). 
McGraw-Hill. 



135 

Damayanti, S., Chan, A., & Barkah, C. S. (2021). Pengaruh Social Media 
Marketing terhadap Brand Image My Pangandaran Tour and Travel. Jurnal 
Ilmu Manajemen, 9(3), 852–862. https://doi.org/10.26740/jim.v9n3.p852-
862 

Danilet, A. M. (2022). Disruptive innovation and digital technologies in the 
context of business performance. The USV Annals of Economics and Public 
Administration, 22(1), 101–109. 

David, F. R., & David, F. R. (2017). Strategic Management concepts and cases A 
Competitive Advantage Approach. Sixtennth Edition. England. Pearson 
Education Limited. 

Denison, D. R., Hooijberg, R., Lane, N., & Lief, C. (2012). Leading culture 
change in global organizations: Aligning culture and strategy. Wiley. 

Dieffenbacher, S. F. (2022). Digital Business Strategy Definition, Concepts, and 
Strategies. Digital Leadership. 

Digital Leadership AG. (2024). The UNITE eXtended Business Model Canvas. 

Dijk, J. A. G. M., & Deursen, A. J. A. M. (2014). Digital skills: Unlocking the 
information society. Springer. 

Fairoz, F. M., Hirobumi, T., & Tanaka, Y. (2010). Entrepreneurial Orientation 
and Business Performance of Small and Medium Scale Enterprises of 
Hambantota District Sri Lanka. Asian Social Science, 6(3). 
https://doi.org/10.5539/ass.v6n3p34 

Gagan Deep. (2023). Digital transformation’s impact on organizational culture. 
International Journal of Science and Research Archive, 10(2), 396–401. 
https://doi.org/10.30574/ijsra.2023.10.2.0977 

Gartner. (2020). Digitization, digitalization and digital transformation: The 
differences. Gartner Glossary. https://www.gartner.com/en/information-
technology/glossary 

Ghifary, S. (2013). Manajemen kinerja: Teori dan aplikasi. Pustaka Pelajar. 

Ghozali, I. (2019). Aplikasi Analisis Multivariate dengan program IBM SPSS 25 
edisi 9. Badan Penerbit Universitas Diponegoro Semarang. 

Ghozali, I., & Latan, H. (2015). Konsep, Teknik Dan Aplikasi Menggunakan 
Program Smart PLS 3.0. In Universitas Diponegoro. Semarang. 
https://doi.org/10.1002/14651858.CD002812 

Gunelius, S. (2011). . 30-Minute Social Media Marketing. United States: McGraw 



136 

Hill. 

Hakim, S., Laelawati, L. N., & Mardiana, R. (2023). The Role of Digital Skills 
and Technological Innovation in Improving the Performance of Small and 
Medium Industries: Systematic Literature Review (Vol. 1). Atlantis Press 
International BV. https://doi.org/10.2991/978-94-6463-068-8_7 

Hautala-Kankaanpää, T. (2022). The impact of digitalization on firm 
performance: examining the role of digital culture and the effect of supply 
chain capability. Business Process Management Journal, 28(8), 90–109. 
https://doi.org/10.1108/BPMJ-03-2022-0122 

Hutami, K. P., Pasaribu, R. D., & Sutjipto, M. R. (2023). Technology readiness & 
acceptance model and digital transformation strategy of Ciparay traditional 
market village, Bandung. Sustainable Future: Trends, Strategies and 
Development, 1989, 65–68. https://doi.org/10.1201/9781003335832-17 

Jabbouri, N. I., Siron, R., Zahari, I., & Khalid, M. (2016). Impact of Information 
Technology Infrastructure on Innovation Performance: An Empirical Study 
on Private Universities In Iraq. Procedia Economics and Finance, 39, 861–
869. https://doi.org/10.1016/S2212-5671(16)30250-7 

Junaedi, A. T., Renaldo, N., Yovita, I., Veronica, K., & Jahrizal. (2024). Digital 
Culture Revolution in Improving Firm Performance in Indonesia. Journal of 
System and Management Sciences, 14(1), 452–470. 
https://doi.org/10.33168/JSMS.2024.0126 

Kane, G. (2019). The Technology Fallacy: People Are the Real Key to Digital 
Transformation. Research Technology Management, 62(6), 44–49. 
https://doi.org/10.1080/08956308.2019.1661079 

Kane, G. C., Palmer, D., Phillips, A. N., Kiron, D., & Buckley, N. (2015). 
Strategy, not technology, drives digital transformation. MIT Sloan 
Management Review. 

Kane, G. C., Palmer, D., Phillips, A. N., Kiron, D., & Buckley, N. (2017). 
Achieving digital maturity: Adapting your company to a changing world. 
MIT Sloan Management Review. 
https://sloanreview.mit.edu/projects/achieving-digital-maturity/ 

Kane, G. C., Palmer, D., Phillips, A. N., Kiron, D., & Buckley, N. (2019). 
Accelerating Digital Innovation Inside and Out: Agile Teams, Ecosystems, 
and Ethics. MIT Sloan Management Review and Deloitte Insights, 
June(60471), 1–31. https://sloanreview.mit.edu/digital2019 
Visit%0Ahttps://sloanreview.mit.edu/projects/accelerating-digital-
innovation-inside-and-out/ 



137 

Kaspersky. (2023). Cybersecurity in construction and real estate: Threat 
landscape report. https://www.kaspersky.com/enterprise-security 

Khosasih, M. M., & Halim, L. V. (2021). Pengaruh Social Media Marketing 
Activities Terhadap Attitudinal Loyalty dan Behavioural Loyalty pada 
Konsumen OVO. Business and Finance Journal, 6(1), 39–50. 

Kim, A. J., & Ko, E. (2012). Do social media marketing activities enhance 
customer equity ? An empirical study of luxury fashion brand ☆. Journal of 
Business Research, 65(10), 1480–1486. 
https://doi.org/10.1016/j.jbusres.2011.10.014 

Kotler, & Keller, K. (2016). Marketting Management (15th ed.). Pearson 
Education Limited. 

Kotter, J. P. (2012). Leading Change. Harvard Business Review Press. 

Kumar, D., Fenn, C. J., & Normala. (2019). Technology Disruption And Business 
Performance In Smes. Relig. Rev. Cienc. Soc. Humanid, 4(February), 130–
138. http://www.london.gov.uk/london-house/technology-disruption-and-
convergence 

Lee, Y., Kim, S., & Lee, H. (2011). The impact of service R&amp;D on the 
performance of Korean information communication technology small and 
medium enterprises. Journal of Engineering and Technology Management, 
28(1–2), 77–92. https://doi.org/10.1016/j.jengtecman.2010.12.005 

Li, L., Su, F., Zhang, W., & Mao, J. (2018). Digital transformation by SME 
entrepreneurs: A capability perspective. Information Systems Journal, 28(6), 
1129–1157. https://doi.org/10.1111/isj.12153 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An 
Applied Approach 3 rd European Edition. Harlow, England: Prentice-Hall. 

Malodia, S., Mishra, M., Fait, M., Papa, A., & Dezi, L. (2023). To digit or to 
head? Designing digital transformation journey of SMEs among digital self-
efficacy and professional leadership. Journal of Business Research, 157, 
113547. https://doi.org/10.1016/j.jbusres.2022.113547 

Marpaung, D., Suriono, H., Bakti, S., Hakim, L. N., & Ginting, E. (2024). 
Mendorong Inovasi Melalui Budaya Digital: Studi Literatur tentang 
Transformasi Budaya Organisasi di Era Pasca-Pandemi. 7(2), 107–120. 

Matt, C., Hess, T., & Benlian, A. (2015). Digital Transformation Strategies. 
Business & Information Systems Engineering, 57(5), 339–343. 
https://doi.org/10.1007/s12599-015-0401-5 



138 

McKinsey & Company. (2023). Digital transformation in property development: 
Unlocking 30% operational efficiency through technology adoption. 
https://www.mckinsey.com/industries/real-estate/our-insights 

McKinsey, & Company. (2022). The state of organizations 2022: Ten shifts 
transforming organizations. https://www.mckinsey.com/capabilities/people-
and-organizational-performance/our-insights 

Mehr, F. E., Mehr, R. E., & Mehr, L. E. (2018). A Study On The Effect Of Social 
Media Marketing Activities On Consumer’s Response And Brand Equity 
(Case Study: Beauty Clinics). Master of Business Adminisration, Islamic 
Azad University, Najafabad Branch, Isfahan, Lran, 1130–1140. 

Merlano, C. A. (2024). Digital Leadership and Transformation in Contemporary 
Times. International Journal of Digital Strategy, Governance, and Business 
Transformation, 13(1), 1–20. https://doi.org/10.4018/IJDSGBT.352047 

Mitzkus, S. (2024). Digital Business Strategy Examples, Definition, and 
Strategies. Digital Leadership. 

Naeem, N., Rana, I. A., & Nasir, A. R. (2023). Digital real estate: a review of the 
technologies and tools transforming the industry and society. Smart 
Construction and Sustainable Cities, 1(1), 1–21. 
https://doi.org/10.1007/s44268-023-00016-0 

Nwankpa, J. K., & Roumani, Y. (2016). IT capability and digital transformation: 
A firm performance perspective. 2016 International Conference on 
Information Systems, ICIS 2016, 1–16. 

Pearson, R. (2025). Small businesses, big gains: Why digital culture matters. 
Virgin Media O2 Business. 

Petrucci, T., & Rivera, M. (2018). Leading Growth through the Digital Leader. 
Journal of Leadership Studies, 12(3), 53–56. 
https://doi.org/10.1002/jls.21595 

Pradana, M. A. R., & Tricahyono, D. (2024). Identifikasi Faktor Penghambat 
Transformasi Digital Pada PT. Pos Logistik Indonesia. E-Proceeding of 
Management, 11(5), 4559. 
https://openlibrary.telkomuniversity.ac.id/pustaka/files/214451/jurnal_eproc/
identifikasi-faktor-penghambat-transformasi-digital-pada-pt-pos-logistik-
indonesia-dalam-bentuk-buku-karya-ilmiah.pdf 

Prasetyo, A. B., & Harjanti, W. (2013). Analisis pengaruh kepuasan kerja 
terhadap kinerja karyawan. Jurnal Manajemen, 12(1), 1–15. 

Rachmatullah, N., & Purwani, F. (2022). Analisis Pentingnya Digitalisasi & 



139 

Infrastruktur Teknologi Informasi Dalam Institusi Pemerintahan : E-
Government. Jurnal Fasilkom, 12(1), 14–19. 
https://doi.org/10.37859/jf.v12i1.3512 

Ranti, M. S., & Setiyaningrum, A. (2022). Faktor-faktor penentu minat beli 
produk di e-commerce. Jurnal Manajemen Maranatha, 22(1), 1–16. 
https://doi.org/10.28932/jmm.v22i1.4850 

Reis, J., & Melão, N. (2023). Digital transformation: A meta-review and 
guidelines for future research. Heliyon, 9(1), e12834. 
https://doi.org/10.1016/j.heliyon.2023.e12834 

Rexhepi Mahmutaj, L., & Jusufi, N. (2023). The importance of digital skills in 
firms&amp;#8217; innovation: the case of Western Balkans. Journal of 
Technology Management & Innovation, 18(3), 98–102. 
https://doi.org/10.4067/S0718-27242023000300098 

Ross, J. W., Beath, C. M., & Mocker, M. (2019). Designed for Digital: How to 
Architect Your Business for Sustained Success. MIT Press. 

Sartika, M., Darmi Astuti, S., Chasanah, A. N., & Riyanto, F. (2023). Digital 
Skills To Improve Work Performance. International Journal of Accounting, 
Management and Economics Research, 1(2), 33–40. 
https://ijamer.feb.dinus.ac.id/index.php/ijamer/ 

Schein, E. H. (2017). Organizational culture and leadership. In The Innovator’s 
Discussion (5th ed.). Wiley. https://doi.org/10.4324/9781351017510-15 

Schneider, B., Hanges, P. J., Smith, D. B., & Salvaggio, A. N. (2003). Which 
comes first: Employee attitudes or organizational financial and market 
performance? Journal of Applied Psychology, 88(5), 836–851. 
https://doi.org/10.1037/0021-9010.88.5.836 

Schwab, K. (2016). The fourth industrial revolution. World Economic Forum. 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 
Building Approach (7th ed.). West Sussex : John Wiley &amp;amp; Sons 
Ltd. 

Seo, E.-J., & Park, J.-W. (2018). A study on the effects of social media marketing 
activities on brand equity and customer response in the airline industry. 
Journal of Air Transport Management, 66, 36–41. 
https://doi.org/10.1016/j.jairtraman.2017.09.014 

Singh, A., Klarner, P., & Hess, T. (2020). How do chief digital officers pursue 
digital transformation activities? The role of organization design parameters. 
Long Range Planning, 53(3), 101890. 



140 

https://doi.org/10.1016/j.lrp.2019.07.001 

Skog, D. A., Wimelius, H., & Sandberg, J. (2018). Digital Disruption. Business & 
Information Systems Engineering, 60(5), 431–437. 
https://doi.org/10.1007/s12599-018-0550-4 

Starr, C. W., Saginor, J., & Worzala, E. (2021). The rise of PropTech: emerging 
industrial technologies and their impact on real estate. Journal of Property 
Investment and Finance, 39(2), 157–169. https://doi.org/10.1108/JPIF-08-
2020-0090 

Sudrajad, A. I., Tricahyono, D., Al-Amin, Zuwardi, Yulianti, E. B., Irnayenti, 
Ahmad, & Rosmawati, W. (2023). The Role of Digitalization Performance 
on Digital Business Strategy in Indonesia MSEMs. International Journal of 
Professional Business Review, 8(6), e02260. 
https://doi.org/10.26668/businessreview/2023.v8i6.2260 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 
Bandung :Alfabeta, CV. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Edisi 2, 
Cetakan 1). Alfabeta. 

Tech Pro Research. (2019). Survey on Digital Transformation Trends. 

Teece, D. J. (2018). Dynamic capabilities as (workable) management systems 
theory. Journal of Management & Organization, 24(3), 359–368. 
https://doi.org/10.1017/jmo.2017.75 

Thakur, R., AlSaleh, D., & Hale, D. (2023). Digital disruption: a managers’ eye 
view. Journal of Business & Industrial Marketing, 38(1), 53–70. 
https://doi.org/10.1108/JBIM-05-2021-0273 

Tippins, M. J., & Sohi, R. S. (2003). IT competency and firm performance: is 
organizational learning a missing link? Strategic Management Journal, 
24(8), 745–761. https://doi.org/10.1002/smj.337 

Turyadi, I., Zulkifli, Tawil, M. R., Ali, H., & Abdurrahman, S. (2023). The role of 
digital leadership in organizations to improve employee performance and 
business success. Jurnal Ekonomi, 12(02), 1671–1677. 

Ukko, J., Nasiri, M., Saunila, M., & Rantala, T. (2019). Sustainability strategy as 
a moderator in the relationship between digital business strategy and 
financial performance. Journal of Cleaner Production, 236, 117626. 
https://doi.org/10.1016/j.jclepro.2019.117626 

Van Dijk, J. (2020). The digital divide. Polity Press. 



141 

van Laar, E., van Deursen, A. J. A. M., van Dijk, J. A. G. M., & de Haan, J. 
(2017). The relation between 21st-century skills and digital skills: A 
systematic literature review. Computers in Human Behavior, 72, 577–588. 
https://doi.org/10.1016/j.chb.2017.03.010 

van Laar, E., van Deursen, A. J. A. M., van Dijk, J. A. G. M., & de Haan, J. 
(2020). Measuring the levels of 21st-century digital skills among 
professionals working within the creative industries: A performance-based 
approach. Poetics, 81, 101434. https://doi.org/10.1016/j.poetic.2020.101434 

Vial, G. (2019). Understanding digital transformation: A review and a research 
agenda. The Journal of Strategic Information Systems, 28(2), 118–144. 
https://doi.org/10.1016/j.jsis.2019.01.003 

Voss, G. B., & Voss, Z. G. (2000). Strategic Orientation and Firm Performance in 
an Artistic Environment. Journal of Marketing, 64(1), 67–83. 
https://doi.org/10.1509/jmkg.64.1.67.17993 

Wang, F. (2023). The present and future of the digital transformation of real 
estate: A systematic review of smart real estate. Business Informatics, 17(2), 
85–97. https://doi.org/10.17323/2587-814X.2023.2.85.97 

Warner, K. S. R., & Wäger, M. (2019). Building dynamic capabilities for digital 
transformation: An ongoing process of strategic renewal. Long Range 
Planning, 52(3), 326–349. https://doi.org/10.1016/j.lrp.2018.12.001 

Weill, P., & Broadbent, M. (1998). Leveraging the New Infrastructure: How 
Market Leaders Capitalize on IT. Harvard Business Press. 

Weill, P., & Ross, J. W. (2009). IT Savvy: What Top Executives Must Know to Go 
from Pain to Gain. Harvard Business Press. 

Westerman, G., Bonnet, D., & McAfee, A. (2014). Leading Digital: Turning 
Technology into Business Transformation. Business Press. 

Westerman, G., Bonnet, D., & McAfee, A. (2015). The digital transformation 
playbook: Rethink your business for the digital age. Columbia University 
Press. 

Wheelen, T. L., Hunger, J. D., Hoffman, A. N., & Bamford, C. E. (2018). 
Strategic Management & Business Policy. India: Pearson. 

Wikarya, U. (2023). Sektor Properti Sumbang PDB Rp2.865 T. LPEM FEM UI. 
Sektor Properti Sumbang PDB Rp2.865 T 

World Economic Forum. (2023). Global gender gap report. World Economic 
Forum. https://www3.weforum.org/docs/WEF_GGGR_2023.pdf 



142 

Wujarso, R., Seno Pitoyo, B., & Prakoso, R. (2023). Peran Kepemimpinan Digital 
Dalam Era Digital. Journal of Information System, Applied, Management, 
Accounting and Research, 7(1), 1–9. 
https://doi.org/10.52362/jisamar.v7i1.720 

Yılmaz, K. Ö. (2023). Digital Maturity Models: A Holistic Framework for Digital 
Transformation (pp. 119–139). n book: Handbook of Research on 
Digitalization Solutions for Social and Economic Needs (pp.119-139). 
https://doi.org/10.4018/978-1-6684-4102-2.ch005 

Zaimah Nabila, F., & Noviaristanti, S. (2024). Factors Analysis Of Digital 
Transformation Challenges In Alfamart Company. International Journal of 
Science, Technology & Management, 5(5), 1115–1121. 
https://doi.org/10.46729/ijstm.v5i5.1167 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


