DAFTAR ISI

HALAMAN PENGESAHAN ..ottt sttt sttt eneas il
PERNYATAAN ORISINALITAS ...ttt st s il
KATA PENGANTAR ..ottt sttt sttt sbe et saeenees v
ABSTRAK ...ttt ettt ettt et e et e st e eae e te st et et e et e eae et e ebeenaenteenaenteeneennas vi
ABSTRACT ..ottt ettt et s bt et e st e e st e seeseense e st ensessaensenseessanseensensas vii
DAFTAR ISttt ettt s et e st et e esa e s e sseensesseenaenseenean viii
DAFTAR TABEL ..ottt ettt ettt e sbe e st e nseenaenseeneeneas Xi
DAFTAR GAMBAR ..ottt sttt b e et seeseenaeeneenee e Xii
DAFTAR LAMPIRAN .....ooitieiiteteeeeee ettt sttt ettt b e sst e e sseenaesseenaesneenean xiii
BAB I PENDAHULUAN ......ooottitetesteest ettt ettt et ete e esaeseaessesseensesseensenseensan 1
1.1 Latar Belakang Penelitian ...........cccoeieeiieiieiieie ettt 1
1.2 Identifikasi Masalah............ccoeiiiiiiiiieieee et 9
1.3 Tujuan Penelitian ..........cccceeviieoiieiiieiicie ettt et teesteesaeebeesbeessaeenneens 9
1.4 Kegunaan Penelitian ...........ccooieiieiiieciieeiieiiecee ettt et seveesseesveesraeenneens 9
1.5  Waktu dan Periode Penelitian ............ccccoovevieiiiniiiieniieieieeieieee e 10
1.6 Sistematika PEenuliSan ............ccooiviiienieiiniiieneeeseeeee e 10
BAB IT TINJAUAN PUSTAKA ...ttt aesne e 12
2.1 Rangkuman TeOTi.......c.eeiuiriiieiieiee ettt e 12
2.1.1 Elaboration Likelihood Model..........ccccoiriiiiiiiiiieeeeee e 12

2. 1101 CntFAl ROULE ...t ettt et et bae et e eatae e 13

2.1.1.2  PeriPREral ROULE .......cceeeeeeieeeeeeee ettt 14

2.1.2 MeEdia SOSIAL....ceeieeiieeeeeee et ettt et 16
2.1.2.1  TIKTOK ottt ettt sttt ettt esa e eneenneeneensens 17

2.1.3 Social Media Influencer (SMI) .......cooovieiieeiieeieciece st 17
2.1.4 Fear of Missing Out (FOMO)......ccccoouiiviieiiieiieeiiceeeteeee st eve e 19
2.1.5 Purchase INtention..........c.eeviieiieiieieeee ettt 21

2.2 Penelitian Terdahultl ........ccocooeiiiiii e 23
2.2.1 Penelitian Internasional 1-10 ..........ccooiiiiiiiiiiieeee e 23
222 Penelitian Internasional 11 = 20 ........oooiiiiiiiieiiee e 27
2.23 Penelitian Nasional 1 - 10 .....cccoiiiiiiiiiiieeeee e 31
2.2.4 Penelitian Nasional 11 = 20 .....ccooiiiiiriiiiniieeceeee e 35

2.3 Kerangka Penelitian ............c.ooovieciiiiiieiieiiciecie ettt sve e 39
2.4 Hipotesis Penelitian ..........cccceevieiiiiciiiiieiie ettt sttt sese e e beesree e 40



2.5 Ruang Lingkup Penelitian...........cccoeiiiiiiiieiiee e 40

BAB III METODE PENELITIAN ...c.oiiiiiiiieieeee ettt 42
3.1 JENIS PENEIIHIAN. .....euieiiiieiieceiee et 42
3.2 Operasionalisasi Variabel dan Skala Pengukuran ...........c..ccoccovviniiiniiniinnieeeee, 42

3.2.1 Operasionalisasi Variabel.............coeciriieiieiiiee e 43
322 Skala Pengukuran.............cccoeouieiiiiieie et 51
33 Populasi dan Sampel..........ccoerieiiiiieee e 52
3.3.1 Populasi Penelitian............ccvieiieiieciieiiesiecie et e e veeneens 52
332 Sampel Penelitian........cccoeccviiiiiriieiie ettt e 52
34  Teknik Pengumpulan Data..........c.ccccveiiieciiiiieiiecie et 53
3.5  Uji Validitas dan Reliabilitas ..........cccccceeeiieiiiniiiiieieesiiecte et 54
3.5.1 UJ1 VAIAIEAS ..ottt ettt et e e 54
352 Uji REHADIILAS ...ttt 56
3.6 Teknik Analisis Data.......cccccueeriieiieiieeie ettt 58
3.6.1 Analisis Statistika Deskriptif.........cccooiiiiiiiiieieee e 58
3.6.2 Analisis Structural Equation Modeling - Partial Least Square (SEM-PLS)...59
3.6.3 Uji HIpotesis (UJimt) ueeuveerrieriieieeieeieeiieeie et esteesveseteere e sseeseseesseesseessaennnas 61

BAB 4 HASIL PENELITIAN DAN PEMBAHASAN ......ooiiiiiieeeeceee e 63
4.1 Karakteristik ReSponden............ccveviieiiiciiiiieiiecii e 63
4.2 Hasil Penelitian Analisis DesKIiptif.........cccooeiveiiiiienieiieeiieeeeeeee e 65

4.2.1 Analisis Deskriptif Variabel Pesan Persuasif (X) ......cccoccvevvveniieciiecieneeneenen. 65
4.2.2 Analisis Deskriptif Variabel Purchase Intention (Y) .......cccoveeviecvieceecienieennen. 74
4.2.3 Analisis Deskriptif Variabel FOMO (Z) ......cccveviiiiieiieiieieceeeeeeveeeeee e 78
4.3 Hasil Penelitian Analisis SmartPLS...........ccooiiiiiieeeeee 82
43.1 Pengujian Outer Model ...............cooceeeeeiiieeeeeeeeeeee e 82
4.3.1.1  Convergent VAlidity ..........ccccoueeeeeieieieeieieeeeee ettt 85
4.3.1.2  Discriminant VAlidity ...........ccoocoeeioeioiieeeeeeeeeee ettt 85
4.3.1.3  Uji REHADIIEAS ..c.vvieeiieiieiieciiecie ettt ettt ennas 88
4.3.2 Pengujian Inner Model...............ccvecueeeeeeeieiiecieecieeciesie et 89
4.3.2.1  R-SGUATE TESE ..ottt 89
4.3.2.2  F-SGUATE TESE c...veveeeeeeieeeeiie et eeie e ettt esteeeste e eteesaee e sseessseesssaeesseeessseesnnns 90
4.3.2.3  Path COCTIICIENT .....ecuveuiiriieiiiiieieieeeee e 91
4.3.2.4 Predictive Relevance...........cccoecieiieiiiiiieieee et 93
433 Pengujian Hipotesis (UJi-t) ..eeeveeoieesieiieeie ettt 95
4.4 Pembahasan Hasil Penelitian ..........cccoooieiiiiieiiiii e 97



4.4.1 Pengaruh Pesan Persuasif Influencer terhadap Purchase Intention................. 97

4.4.2 Pengaruh Pesan Persuasif /nfluencer terhadap FOMO...........ccccoviieiieinnnn. 98
443 Pengaruh FOMO terhadap Purchase INtention.............c..cceeeeeeceveereesevenenenne. 100
4.4.4 Pengaruh FOMO Sebagai Mediator Antara Pesan Persuasif Influencer
terhadap Purchase INtention ............coccueecueeeueeseeiieeeee et 101
BAB V KESIMPULAN DAN SARAN ...ttt 103
5.1 K@STMPULAN ... ettt et 103
5.2 SATALL «.neteeteeteeieeet ettt sttt et sb e sttt e bt e b e st st e bt e b e bt st et e e e saeeeaneenneen 104
5.2.1 TEOTIELS .ottt b e b saen 104
522 PLaKEIS .evieieiiietinteetet ettt 104
DAFTAR PUSTAKA ..ottt 107
LAMPIRAN ...ttt ettt sttt ettt et et ebe e bt ebesbeebeebenaen 112



