REFERENCES

Achmad, F. K., Tumpal, D., & Aruan, H. (2023). Analysis of the Effect of Experiential
Marketing through Tourist Satisfaction on Behavioral Intention: A Case Study on
Bromo Tengger Semeru Tourism. Asian Journal of Arts Culture and Tourism.

https://doi.org/10.55057/ajact.2023.5.2.1

Adare Manor. (2025, February 11). Adare Manor | one of Europe’s best 5 star resort

hotels. https://www.adaremanor.com/

Brunow, B., & Kuhn-Brown, K. (2023). Cultivating social well-being: (Re)discovering the
impact of positive relationships. Die Unterrichtspraxis/Teaching German, 56(1),

58-62. https://doi.org/10.1111/tger.12233

Condé Nast Traveler. (2024, October 1). 25 Best Resorts in Europe 2024: Readers’ Choice

Awards. Condé Nast Traveler. https://www.cntraveler.com/gallery/europe-top-

resorts

Damayanti, K., & Indrawati, I. (2024). The Effect of E-Service Quality on E-Word of Mouth
in E- Commerce Website Users with E-Satisfaction as Intervening Variable.
International Journal of Social Science and Human Research, 7(05).

https://doi.org/10.47191/ijsshr/v7-i05-114

Driscoll, D. L. (2011). Introduction to Primary Research: Observations, Surveys, and

Interviews. https://wac.colostate.edu/books/writingspaces2/driscoll--

introduction-to-primary-research.pdf

Furidha, B. W. (2024). Comprehension of the descriptive qualitative research method: a
critical assessment of the literature. Acitya Wisesa, 1-8.

https://doi.org/10.56943/imr.v2i4.443

Ilieva, G. (2023). The Positive Customer Experience as a Factor for Guest Satisfaction and

Loyalty. https://doi.org/10.56065/ijusv-ess/2023.12.2.107

24


https://doi.org/10.55057/ajact.2023.5.2.1
https://www.adaremanor.com/
https://doi.org/10.1111/tger.12233
https://www.cntraveler.com/gallery/europe-top-resorts
https://www.cntraveler.com/gallery/europe-top-resorts
https://doi.org/10.47191/ijsshr/v7-i05-114
https://wac.colostate.edu/books/writingspaces2/driscoll--introduction-to-primary-research.pdf
https://wac.colostate.edu/books/writingspaces2/driscoll--introduction-to-primary-research.pdf
https://doi.org/10.56943/jmr.v2i4.443
https://doi.org/10.56065/ijusv-ess/2023.12.2.107

Imran, M., & Almusharraf, N. (2023). Qualitative Research Methods, by Monique Hennink,

Inge Hutter, and Ajay Bailey, 2020, pp. 376, £ 36.99 (paperpack), ISBN:
9781473903913, London: SAGE Publications. Quality & Quantity, 57(5), 4935—
4938.

Jalali, R. (2013). gqualitative research sampling. Journal of Qualitative Research in Health
Sciences, 1(4), 310-320.

https://www.sid.ir/En/Journal/ViewPaper.aspx?I1D=341753

Mazur, V., & Halko, O. (2024). DEVELOPMENT OF THE GLOBAL TOURISM INDUSTRY:
QUALITATIVE ASSESSMENT AND GLOBAL TRENDS. Strategy of Economic
Development of Ukraine, 55, 83-96.
https://doi.org/10.33111/sedu.2024.55.083.096

Mohammed, D. J. (2024). The role of Marketing Strategies in Achieving Tourism Marketing
— “An applied study of the opinions of a sample of workers in some tourism and
travel companies in Najaf Governorate.” American Journal of Economics and
Business Management, 7(10), 730-746.
https://doi.org/10.31150/ajebm.v7i10.2944

Nathalia, T. C., Soegandi, K. E., & Shannonlie, S. (2024). The impact of service quality on
customer satisfaction at 5-Star hotels in central Jakarta. Journal of Economics

Finance and Management Studies, 07(01). https://doi.org/10.47191/jefms/v7-il1-

63

Prasad, K. A. (2020). A Study on the Factors Contributing to Service Quality for Customers
with Reference to M/S. Ramyas Hotels, Trichy. International Journal of Trend in
Scientific Research and Development.

https://www.ijtsrd.com/papers/ijtsrd31331.pdf

Prayogi, I. G. B. R,, Artana, I. K. Y., Gunawan, |., Widnyana, I. M. E., Adisurya, . M. J., &
Suaja, I. M. Y. A. (2024). Unveiling Excellence in Service: from Exceptional Staff to
Exceptional Guest. Jurnal Multidisiplin West Science, 3(07), 872-878.
https://doi.org/10.58812/jmws.v3i07.1403

25


https://www.sid.ir/En/Journal/ViewPaper.aspx?ID=341753
https://doi.org/10.33111/sedu.2024.55.083.096
https://doi.org/10.31150/ajebm.v7i10.2944
https://doi.org/10.47191/jefms/v7-i1-63
https://doi.org/10.47191/jefms/v7-i1-63
https://www.ijtsrd.com/papers/ijtsrd31331.pdf
https://doi.org/10.58812/jmws.v3i07.1403

Shen, Q. (2024). Service Excellence in the Age of Personalization a Comparative Study of

Luxury Hotel Management Practices. Frontiers in Business, Economics and

Management, 17(3), 450-453. https://doi.org/10.54097/pt1qga60

Sofronov, B. (2019). THE DEVELOPMENT OF MARKETING IN TOURISM INDUSTRY. Annals
of  Spiru  Haret  University = Economic  Series,  1(1), 117-127.
https://doi.org/10.26458/1917

Tang, L. R., Hurst, J., Niehm, L., Fiore, A. M., Dorie, A., & Jablon-Roberts, S. (2020).
Reconceptualizing the Hierarchical Service Quality Model: The Case of

Agritourism Events. Event Management, 24(2), 389-407.

Tkalci¢, M., De Carolis, B., De Gemmis, M., Odi¢, A., & Kosir, A. (2016). Emotions and
personality in personalized services. In Human-computer interaction series.

https://doi.org/10.1007/978-3-319-31413-6

Wade-Berg, J. A. (2022). Observation (pp. 365-375). https://doi.org/10.1007/978-981-19-

5441-2 25

William Swart & Steve Duncan (2005) A methodology for assuring the quality of human
performance, International Journal of Computer Integrated Manufacturing, 18:6,

487-497, https://doi.org/10.1080/09511920400030203

Yang, S., Liu, Y., & Xu, L. (2024). The effect of food tourism experiences on tourists’
subjective well-being. Heliyon, 10(3), e25482.
https://doi.org/10.1016/j.heliyon.2024.e25482

26


https://doi.org/10.54097/pt1qqa60
https://doi.org/10.26458/1917
https://doi.org/10.1007/978-3-319-31413-6
https://doi.org/10.1007/978-981-19-5441-2_25
https://doi.org/10.1007/978-981-19-5441-2_25
https://doi.org/10.1080/09511920400030203
https://doi.org/10.1016/j.heliyon.2024.e25482

