
viii 
 

DAFTAR ISI 

 

HALAMAN JUDUL ........................................................................................... i 

HALAMAN PENGESAHAN .......................................................................... iii 

HALAMAN PERNYATAAN .......................................................................... iv 

KATA PENGANTAR ....................................................................................... v 

ABSTRAK ......................................................................................................... vi 

ABSTRACT ...................................................................................................... vi 

DAFTAR ISI ................................................................................................... viii 

DAFTAR TABEL ............................................................................................ xii 

DAFTAR GAMBAR ....................................................................................... xii 

BAB I PENDAHULUAN .................................................................................. 1 

1.1.   Gambaran Umum Objek Penelitian ...................................................... 1 

1.1.1.  Profil Perusahaan .................................................................................. 1 

1.1.2.  Tentang Aplikasi myBCA .................................................................... 2 

1.2.   Latar Belakang Penelitian ..................................................................... 4 

1.3.   Perumusan Masalah ............................................................................ 12 

1.4.   Tujuan Penelitian ................................................................................ 13 

1.5.   Manfaat Penelitian .............................................................................. 13 

1.6.     Sistematika Penulisan Tugas Akhir .................................................... 14 

BAB II TINJAUAN PUSTAKA ..................................................................... 16 

2.1.     Teori – Teori dan Penelitian Terdahulu ............................................... 16 

2.1.1.  Manajemen Strategi ............................................................................ 16 

2.1.2   Transformasi Digital ........................................................................... 18 

2.1.3   Transformasi Bisnis Digital ................................................................ 19 



ix 
 

2.1.4.  Mobile Banking ................................................................................... 20 

2.1.5.  Technology Acceptance Model (TAM) ............................................... 21 

2.1.6.  Penelitian Terdahulu ........................................................................... 21 

2.2.     Kerangka Pemikiran ........................................................................... 37 

2.3.     Hipotesis Penelitian ............................................................................ 39 

2.3.1.  Perceived Usefulness terhadap Intention to Use................................. 39 

2.3.2.  Perceived Ease of Use terhadap Intention to Use ............................... 39 

2.3.3.  Perceived Trust terhadap Intention to Use ......................................... 40 

2.3.4.  Social Influence terhadap Intention to Use ......................................... 41 

2.3.5.  Perceived Risk terhadap Intention to Use ........................................... 41 

2.3.6.  Perceived Security terhadap Intention to Use ..................................... 42 

2.3.7.  Habit terhadap Intention to Use .......................................................... 43 

2.3.8.  Intention to Use terhadap Adoption of Mobile Banking ..................... 43 

BAB III METODE PENELITIAN ................................................................ 45 

3.1.    Jenis Penelitian .................................................................................... 45 

3.2.    Operasionalisasi Variabel .................................................................... 46 

3.3.    Tahapan Penelitian .............................................................................. 51 

3.4.    Populasi dan Sampel ............................................................................ 52 

3.5.    Pengumpulan Data dan Sumber Data .................................................. 53 

3.6.    Uji Validitas dan Reliabilitas ............................................................... 54 

3.7.    Teknik Analisis Data ........................................................................... 55 

3.7.1. Teknik Analisis Deskriptif ................................................................... 55 

3.7.2. Evaluasi Model PLS-SEM ................................................................... 57 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................... 60 

4.1.   Karakteristik Responden ..................................................................... 60 



x 
 

4.1.1.  Karakteristik Reponden Berdasarkan Jenis Kelamin.......................... 60 

4.1.2.    Karakteristik Reponden Berdasarkan Usia ....................................... 61 

4.1.3.    Karakteristik Reponden Berdasarkan Pendidikan Terakhir.............. 62 

4.1.4.    Karakteristik Reponden Berdasarkan Pekerjaan............................... 63 

4.1.5.    Frekuensi Menggunakan Mobile Banking myBCA .......................... 64 

4.1.6.    Kebutuhan Menggunakan Mobile Banking myBCA ........................ 65 

4.2.     Hasil Penelitian ................................................................................. 66 

4.2.1.    Analisis Deskriptif ............................................................................ 66 

4.2.1.1. Analisis Deskriptif Variabel Perceived Usefulness .......................... 66 

4.2.1.2. Analisis Deskriptif Variabel Perceived Ease of Use ........................ 67 

4.2.1.3. Analisis Deskriptif Variabel Perceived Trust ................................... 68 

4.2.1.4. Analisis Deskriptif Variabel Social Influence .................................. 69 

4.2.1.5. Analisis Deskriptif Variabel Perceived Risk .................................... 70 

4.2.1.6. Analisis Deskriptif Variabel Perceived Security .............................. 71 

4.2.1.7. Analisis Deskriptif Variabel Habit ................................................... 72 

4.2.1.8. Analisis Deskriptif Variabel Intention to Use ................................... 73 

4.2.1.9. Analisis Deskriptif Variabel Adoption of Mobile Banking ............... 74 

4.2.1.10. Rekapitulasi Analisis Deskriptif ..................................................... 75 

4.2.2.    Evaluasi Model PLS-SEM ................................................................ 76 

4.2.2.1. Evaluasi Model Pengukuran (Outer Model) ..................................... 77 

4.2.2.2. Evaluasi Model Struktural (Inner Model) ......................................... 82 

4.3.       Pembahasan Hasil Penelitian ............................................................ 89 

4.3.1.    Pengaruh Perceived Usefulness terhadap Intention to Use .............. 89 

4.3.2.    Pengaruh Perceived Usefulness terhadap Adoption of Mobile Banking 

melalui Intention to Use ................................................................................. 90 



xi 
 

4.3.3.    Pengaruh Perceived Ease of Use terhadap Intention to Use ............. 91 

4.3.4.    Pengaruh Perceived Ease of Use terhadap Adoption of Mobile 

Banking melalui Intention to Use .................................................................. 92 

4.3.5.    Pengaruh Perceived Trust terhadap Intention to Use ....................... 93 

4.3.6.    Pengaruh Perceived Trust terhadap Adoption of Mobile Banking 

melalui Intention to Use ................................................................................. 94 

4.3.7.    Pengaruh Social Influence terhadap Intention to Use ....................... 94 

4.3.8.    Pengaruh Social Influence terhadap Adoption of Mobile Banking 

melalui Intention to Use ................................................................................. 95 

4.3.9.    Pengaruh Perceived Risk terhadap Intention to Use ......................... 96 

4.3.10.  Pengaruh Perceived Risk terhadap Adoption of Mobile Banking 

melalui Intention to Use ................................................................................. 97 

4.3.11.  Pengaruh Perceived Security terhadap Intention to Use ................... 97 

4.3.12.  Pengaruh Perceived Security terhadap Adoption of Mobile Banking 

melalui Intention to Use ................................................................................. 98 

4.3.13.  Pengaruh Habit terhadap Intention to Use ........................................ 99 

4.3.14.  Pengaruh Habit terhadap Adoption of Mobile Banking melalui 

Intention to Use ............................................................................................ 100 

4.3.15.  Pengaruh Intention to Use terhadap Adoption of Mobile Banking . 100 

BAB V KESIMPULAN DAN SARAN ........................................................ 102 

5.1.       Kesimpulan ..................................................................................... 102 

5.2.       Saran ............................................................................................... 102 

5.2.1.    Saran Aspek Teoritis ....................................................................... 103 

5.2.2.    Saran Aspek Praktis ........................................................................ 104 

DAFTAR PUSTAKA .................................................................................... 108 

 


