DAFTAR PUSTAKA

Alfarisi, B. L., Fasa, M. I., & Suharto. (2023). Konsep Spiritual Marketing Dalam
Pemasaran. Jurnal Dinamika  Ekonomi  Syariah, 10(1), 50-62.
https://doi.org/10.53429/jdes.v10i1.492

Alma, B. (2018). Manajemen Pemasaran & Manajemen Pemasaran Jasa. In penerbit
Alfabeta (Vol. 1, Issue 1).

Andriani, N., & Aisyah, S. (n.d.). The Influence of E-Service Quality, Price Perception,
and Sales Promotion on Customer Loyalty Through Customer Satisfaction on
the Gojek Application. Jurnal Ekonomi Syariah Indonesia (JESI) ISSN, 14(1), 59—
75. https://doi.org/10.21927/jesi.3124.3483

Antara, |. M. R. S., & Rastini, N. M. (2022). The Influence of Brand Image, Sales
Promotion and Quality of Service on Customer Satisfaction Car Rental Service.
European Journal of Business Management and Research, 7(2), 223-226.
https://doi.org/10.24018/ejbmr.2022.7.2.1273

Anugrah, F. T. (2020). Effect of Promotion and Ease of Use on Customer Satisfaction
and Loyalty on OVO Application Users. Quantitative Economics and
Management Studies, 1(1), 44-50. https://doi.org/10.35877/454ri.qems77

Budiarto, B. W. (2023). The Influence of E-Customer Satisfaction, E-Service Quality
and Sales Promotion on E-Customer Loyalty of Tokopedia Customers. Jemsi
(Jurnal Ekonomi  Manajemen Dan  Akuntansi), 9(6), 2472-2479.
https://doi.org/10.35870/jemsi.v9i6.1656

Elvera, & Astarina, Y. (2021). Metodologi Penelitian (E. S. Mulyanta (ed.); 1st ed.).
ANDI.

Estikowati, Astuti, W., & Respati, H. (2020). The Influence of Experiential Marketing
and Relationship Marketing on Hotel Customer Loyalty. East African Scholars
Journal of Economics Business and Management, 3(9), 723-730.
https://doi.org/10.36349/easjebm.2020.v03i09.003

Fahmi, 1., Suyono, H., & Sarosa, M. (2018). Optimasi Seleksi Aturan Untuk
Rekomendasi Bundling Produk Melalui Kombinasi Algoritma Apriori dan Utility
Weighted Score (UWS). Jurnal EECCIS (Electrics, Electronics, Communications,
Controls, Informatics, Systems), 10(2), 59-62.
https://doi.org/10.21776/jeeccis.v10i2.326

Fauziyyah, A. K. (2019). Market Base Analysis in Dropship Business With Apriori
Algorithm in Determining R-Based Product Bundling. Indonesian Journal of
Business Intelligence (IJUBI), 2(1), 25. https://doi.org/10.21927/ijubi.v2i1.967

Hamed Taherdoost, A., & Lumpur, K. (2016). Validity and Reliability of the Research

55



Instrument; How to Test the Validation of a Questionnaire/Survey in a Research.
International Journal of Academic Research in Management (IJARM), 5(3).
https://ssrn.com/abstract=3205040

Ika, D. W. (2020). Pengaruh Kualitas Pelayanan dan Fasilitas Terhadap Kepuasan dan
Loyalitas Pelanggan Hotel Luminor Mangga Besar Jakarta Barat. STE/ : Jurusan
Ekonomi, XX(XX), 1-22. file:///C:/Users/LENOVO/Downloads/Jurnal Indo lka
Devi W (2).pdf

lyan Nurdiyan Haris, 2018. (2018). R b LAREDER DD EHAT— HEHAE
+View metadata, citation and similar papers at core.ac.uk. In PENGARUH
PENGGUNAAN PASTA LABU KUNING (Cucurbita Moschata) UNTUK SUBSTITUSI
TEPUNG TERIGU DENGAN PENAMBAHAN TEPUNG ANGKAK DALAM
PEMBUATAN MIE KERING (Vol. 15, Issue 1).
https://core.ac.uk/download/pdf/196255896.pdf

Jati Prabowo, A., & Sitio, A. (2020). the Impact of Brand Image, Sales Promotion,
Service Quality Towards Customer Satisfaction and Its Implications on
Customer Loyalty At X Department Store Kota Kasablanka Jakarta. Dinasti
International Journal of Education Management And Social Science, 2(2), 267-
278. https://doi.org/10.31933/dijemss.v2i2.656

Kecamatan, D., Utara, B., Skripsi, K. B., & Ramadhan, R. (2021). Analisis Preferensi
Konsumen Terhadap Keputusan Pembelian Sosis.

Lahtinen, V., Dietrich, T., & Rundle-Thiele, S. (2020). Long live the marketing mix.
Testing the effectiveness of the commercial marketing mix in a social marketing
context. Journal of Social Marketing, 10(3), 357-375.
https://doi.org/10.1108/JSOCM-10-2018-0122

Marifah, D. N. (2022). The Influence of Service Quality on Customer Satisfaction
Mediated by Customer Loyalty. Jamanika (Jurnal Manajemen Bisnis Dan
Kewirausahaan), 2(01), 12-20. https://doi.org/10.22219/jamanika.v2i1.20696

Narimawati, U., Sarwono, J., Munandar, D., & Winanti, M. B. (2020). Metode
Penelitian dalam Implementasi Ragam Analisis (1st ed.). ANDI.

Nurlaini, N., Suyono, J., Elisabeth, D. R., & Bin Bonn, A. T. (2021). The Influence of
Advertising, Sales Promotion, and Service Quality on Customer Loyalty of Bank
Jatim Indonesia. JEBD (International Journal of Entrepreneurship and Business
Development), 4(3), 262-272. https://doi.org/10.29138/ijebd.v4i3.1218

Pendidikan, A. P., Dan, T. U., Haspa, N. H., & Mataram, U. (2023). EKONOBIS. 9(1), 1-
13.

Puspita, D., & Widodo, S. (2020). Pengaruh Disiplin Kerja Dan Motivasi Terhadap
Kinerja Karyawan PT. Persada Arkana Buana. Jurnal Illmiah Mahasiswa
Manajemen Unsurya, 1(1), 31-41.
https://jom.unsurya.ac.id/index.php/jimen/article/view/18

56



Ramadhan, S. (2024). Service Quality and Customer Relationship Management on
Customer Loyalty: The Mediating Role of Customer Satisfaction. Asian Journal
of Economics Business and Accounting, 24(6), 540-551.
https://doi.org/10.9734/ajeba/2024/v24i61380

Rini, Y. P., & Anasrulloh, M. (2022). Pengaruh Impulse Buying Dan Sales Promotion
Terhadap Keputusan Pembelian Pada Produk Skincare Merek Pond’S Di Golden
Swalayan Tulungagung. Jurnal Economina, 1(2), 120-129.
https://doi.org/10.55681/economina.v1i2.48

Safirda, D. A. (2024). Customer Loyalty: The Influence of Company Image, Service
Quality, and Customer Satisfaction as Mediators. Gema Wiralodra, 15(1), 77-
86. https://doi.org/10.31943/gw.v15i1.639

Sianipar, Y. C., Situmorang, S. H., & Wibowo, R. P. (2023). Analysis of the Effect of
Digital Customer Experience on Customer Loyalty Through Emotional Marketing
and Customer Satisfaction for Indihome Customers. International Journal of
Economic Business Accounting Agriculture Management and Sharia
Administration (liebas), 3(4), 1235-1247.
https://doi.org/10.54443/ijebas.v3i4.1023

Sihombing, D. B. (2023). Effect of Perceived Service Quality, Servicescape and
Perceived Value on Customer Loyalty Through Customer Satisfaction: A Case
Study of Waiting List Coffee Medan, Indonesia. Frontiers in Business and
Economics, 2(2), 87-95. https://doi.org/10.56225/finbe.v2i2.224

Suasapha, A. H. (2020). Skala Likert Untuk Penelitian Pariwisata; Beberapa Catatan
Untuk Menyusunnya Dengan Baik. Jurnal Kepariwisataan, 19(1), 26-37.
https://doi.org/10.52352/jpar.v19i1.407

Sugiyono. (2023). Metode Penelitian Studi Kasus (1st ed.). Alfabeta.

Sundram, S., & Romli, N. (2023). A Pilot Study to Test the Reliability and Validity of the
Research Instrument. Malaysian Journal of Social Sciences and Humanities
(Mjssh), 8(3), €002149. https://doi.org/10.47405/mjssh.v8i3.2149

Wibowo, L. adi, & Priansa, D. J. (2017). Manajemen dan Komunikasi Pemasaran.
Alfabeta.

Widokarti, J. R., & Priansa, D. J. (2019). Konsumen, Pemasaran dan Komunikasi
Kontemporer.

57



