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ABSTRACT 

The growing number of young investors in Indonesia over the past few years 
indicates that Generation Z has begun to play a significant role in the development 
of the digital investment ecosystem. Despite this upward trend, their investment 
decisions are still shaped by varying levels of financial literacy, unstable income 
conditions, and financial behavior that has not yet fully matured. These challenges 
often prevent young individuals from accurately interpreting financial information 
and selecting appropriate investment instruments within an increasingly digitalized 
investment landscape. 

This study examines how financial literacy, income, and financial behavior 
contribute to digital investment decisions among Generation Z in Surabaya. These 
variables were selected to provide a more comprehensive understanding of the key 
determinants influencing investment behavior among young people living in highly 
connected urban environments. 

A quantitative approach with an associative–causal design was employed 
in this research. Data were collected through a survey administered to 100 
Generation Z respondents who have prior experience in digital investing. Multiple 
linear regression analysis was applied to identify both the partial and simultaneous 
effects of the independent variables on investment decisions. 

The results reveal that financial literacy has a positive and significant 
influence on digital investment decisions. Income also demonstrates a positive and 
significant effect, suggesting that stronger economic capacity enables individuals 
to make more deliberate investment choices. Financial behavior emerges as the 
most dominant predictor, as evidenced by its higher regression coefficient and 
statistical significance relative to the other variables. Collectively, the three 
variables significantly explain the variation in investment decisions among 
Generation Z in Surabaya. 

Theoretically, this study enriches the understanding of cognitive, economic, 
and behavioral factors that shape investment decisions among young investors. 
Practically, the findings offer valuable insights for financial institutions, digital 
investment platforms, and educational institutions in designing programs that 
strengthen financial literacy, enhance economic capacity, and improve healthy 
financial habits among Generation Z. 
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