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Abstract 
 

 Online transactions are now a part of life and loved by many people in the 

world. Sites like Ebay.com and Amazon.com, for example, an online trading sites 

that are well known. The products sold were extremely diverse. It attracted many 

people to give a review of these products. Review of information provided will be 

very useful both for the company owners and potential buyers of products or visitors 

of the website. But with the continued increase in the reviews about a product can 

also create confusion for the customer to determine which products are in 

accordance with her wishes. Therefore it is essential to the identification of sentence 

opinion from the many reviews that are given. That way the buyer can find out the 

advantages and disadvantages of the products offered. 

 The final task is done through a series of stages which consist of three main 

steps: 1) to identify and extract product features from customer review (feature 

extraction); 2) identifying opinion sentences that contain the product's features and 

then determined the orientation (sentiment analysis); 3) produce a summary of 

which is a classification opinion based on the product's features (summary 

generation). The dataset is derived from the customer reviews on Amazon.com 

website for complete detail information. The end result of this final project summary 

in the form of a text file that consists of opinion sentences that have been grouped 

based on the product's features and orientation. 
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